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I.  Introduction

Results from the 2000, 2002, and 2004 CORE Alcohol & other drug survey showed intramural and sport club participants to be using alcohol at significantly higher rates than Ohio State University (OSU)’s nonparticipants.  Both behavioral (alcohol consumption and negative outcomes associated with alcohol consumption) and learning (attitudes and expectancies) assessments showed alcohol playing a significantly greater role in the lives of this specified population when compared to their non-participating peers @ OSU (a full set of data is available below).  

Upon identifying this statistically significant population, staff from the Student Wellness Center and the Department of Recreational Sports decided to seek external funding opportunities to implement an alcohol prevention program for intramural and sport club participants.  With institutional support from the Office of Student Affairs and the Office of the President, the Student Wellness Center applied for and received funding from the US Department of Education Office of Safe and Drug-Free Schools.  The proposal was accepted as an Alcohol and Other Drug Prevention Model Grant specific to college campuses in September 0f 2005.  As a model grant, the information and materials used to implement the grant as well as data assessing the effectiveness will be available to institutions of higher education.  Reports will be published quarterly on-line at www.swc.osu.edu.  Hard copies will also be available upon request.

The Recreational Sports Prevention Program, branded the “Healthy Bodies, Healthy Minds” campaign, has five components briefly outlined below.  The pages that follow discuss, in greater detail, the design, assessment, and implementation of these components with the selected population.  The grant period began October 1, 2005 and will continue until December 31, 2006.  Over 10,000 intramural and sport club participants will be reached through different components of the campaign.  

Further information, including theoretical design of the project, is available upon request.  Please contact the Student Wellness Center by phone, 614-292-5164, with any concerns, questions, or requests for further information.   

FIVE COMPONENTS:  

1. The Recreational Sports Success Series:


The Recreational Sports Success Series is a collection of fun, interactive alcohol & other drug workshops put on by the Student Wellness Center.  These 1 hour, risk reduction sessions are aimed at addressing the learning goals stated in the grant.  These include estimating BACs, identifying low-risk, at-risk and high-risk drinking, correcting misperceptions about alcohol and the amounts of alcohol students are drinking (including social norms information) and understanding campus and community policies relative to alcohol.  

Courses offered (course descriptions are available later in the report):  

· CHOICES about alcohol (developed by George A. Parks, University of Washingon and The Change Companies), 

· Party Smart (designed through funding from the Ohio Department of Alcohol & Drug Addiction Services (ODADAS))

· Reasons for Drinking? (designed by the Student Wellness Center(SWC))

· Double Dare (designed by the SWC)

· Women & Alcohol (designed by the SWC)

· Who’s Doing What at OSU? (designed by the SWC)


Students unable to attend any of these sessions may complete an on-line alcohol education through mystudentbody.com.  

Sessions are held in the Recreation and Physical Activity Center (RPAC) and scheduling is handled through the Student Wellness Center.  Sport club participants will be required to attend as part of their Standards of Excellence and the information will be included on their sport club transcript.  Intramural participants will receive incentives for attendance including entrance into late-night tournaments/events and reimbursements of intramural sport fees.  All students who attend will be entered into a raffle where they will have the chance to win gift-certificates to the campus bookstore.

2. Social Norms Marketing


The social norms marketing campaign creates statistical messages specific to intramural and sport club participants.  These messages are posted in areas where recreational sports participants will come in contact with them.  These include the Recreation and Physical Activity Center (RPAC), intramural & sport club websites, brochures, televisions, other indoor/outdoor recreational facilities on campus, and other TBD sites.

The goal of these messages is to help correct misperceptions of student alcohol & other drug use on campus.  Messages will contain information specific to recreational sports participants such as “87% of Recreational Sport Participants don’t use tobacco.”  Messages will also be used to display positive aspects of recreational sports such as stress-relief and social wellness.

3.  BASICS


BASICS stands for Brief Alcohol Screening and Intervention for College Students.  It is a National Institute on Alcoholism & Alcohol Abuse (NIAAA) 3-in-1 tier 1 strategy developed at the University of Washington.  BASICS provides students with one-on-one alcohol and other drug counseling and is designed to assist students in examining their own behavior in a judgment-free environment.  


BASICS is a targeted alcohol & other drug program designed for students who drink alcohol heavily or who are at-risk to do so.  Students may refer themselves to the program.  They are also referred through alcohol violations (both university and court-related).


Staff from the Department of Recreational Sports will be briefed on the BASICS program and encouraged to refer students to it.  Staff from the Student Wellness Center will administer the BASICS program.  All BASICS participants attending a session will be screened for their involvement in intramural & rec sports.  

4.  Late-Night Programming


Late-Night Events are fun, alcohol-free entertainment events that take place on Thursday, Friday and Saturday nights throughout the school year.  They are designed to give students an alternative to alcohol-based entertainment both on campus and in the Greater Columbus area.  All events are free.  In 2003-2004, the Student Wellness Center sponsored over 50 events with over 33,000 students in attendance.  


With the Recreational Sports Prevention Program, late-night event surveys will include identifiers for intramural and sport club participation.  These events will also be specifically marketed to recreational sports participants and at least one event per quarter will be designed specifically for the indicated population (basketball tournament, sports fest, etc.)  Recreational sport participants will be included in the planning and design of these events and will also have the opportunity to plan/design an event of their choosing.  The program coordinator will work closely with the students in this process.  

In 2003-2004, 48% of attendees of late night events stated that they drank less than they normally would have on the the nights they attended late-night events.  

5. Assessment

The assessment of the Recreational Sports Prevention Program includes pre/post tests of all workshops, the CORE alcohol & other drug assessment (Base-line data collected 2000,2002 & 2004, Implementation data collected Spring 2006, more implementation data to be collected in Spring 2007), the Rec Sports Alcohol Survey (base-line May 2005, Implementation data collected January 2007), program assessments (for BASICS & Late-night programming), and focus groups.  Each of these assessments is explained in the following pages.

II.  Web Reports Schedule:

	Report
	Last Day of Quarter:  
	Date of posting 

(data will be posted within 1 month of the end of the quarter)

	Autumn ‘05
	12/8/2006


	1/8/2006-posted

	Winter ‘06
	3/16/2006


	4/12/2006-posted

	Spring ‘06
	6/8/2006


	6/23/2006-posted

	Summer ‘06
	8/25/2006


	9/25/2006-posted

	Autumn ‘06
	12/7/2006


	1/3/2007-posted

	Comprehensive
	
	4/4/2007-posted

	Comprehensive (w/ CORE data)
	
	9/2007


III.  Quarterly Executive Summaries

These quarterly executive summaries are designed to give quick recaps of the quarter’s activities and events.  They will include:

· Significant data pulled from the larger data pool

· Brief quantitative accounts of the number of students reached each quarter through the program

· Brief evaluation of the quarter’s progress

A.  Autumn quarter 2005 (October 1-December 8)


Autumn 2005 was predominantly spent planning and gathering resources.  The implementation that did take place involved limited quantitative assessments conducted for both Late-Night and BASICS participation (outlined below).  

A majority of Autumn quarter 2005 was spent in the following important programmatic steps:  filling the program coordinator position, writing/editing IRB application, producing program materials, designing program implementation, scheduling late-night and alcohol education sessions for winter quarter, adapting assessment tools to encompass intramural and sport club data, creating a website, and connecting with personnel engaged in this project.   

Recreational Sports Success Series:


No data was recorded for Autumn Quarter 2005.  Twenty sessions were scheduled for winter quarter 2006 and all necessary assessment materials were converted to scan-tron forms and produced.  Incentives were arranged for participation in the winter quarter sessions.  


Seven students participating in the Mystudentbody.com assessment identified as intramural or sport club participants.  

Social Norms Marketing:


Four messages were identified from the 2002 Quality & Importance of Recreational Services (QIRS) survey for use in Winter Quarter 2006.  Posters were designed through the Recreational Sports marketing team and printed.  Social norms data was also posted in the winter quarter brochure and on the program website.  Posters will be displayed throughout winter quarter.  

Late-Night:

In autumn 2005, the Student Wellness Center sponsored 18 late-night events with an estimated 3,961 students attending.  Attendants were only screened for intramural and sport club involvement at one event.  Forty-two students identified themselves as intramural or sport club participants at the event conducted 12/1/05.  

The Student Wellness Center (SWC) was also able to schedule a targeted late-night event with the Department of Intramural Sports for winter quarter 2006.  On March 2nd, 3rd, and 4th the SWC will host a late-night single elimination basketball tournament.  Participation in the tournament will require attendance at a Recreational Sports Success Series session and prizes will be available to teams placing first or second.    

BASICS:    

In Autumn 2005 there were 42 BASICS assessment sessions conducted by the Student Wellness Center staff.  Of the limited number that were screened, seven students attending a BASICS session in autumn 2005 identified themselves as intramural/sport club participants.  While this is a small amount, the majority of assessments were done via e-mail after the program had already been completed which led to a low-response rate.  This has since been changed.  BASICS participants are now screened during their session for their intramural/sport club status.  This should increase the response rate.  

Assessment:

  Only quantitative data was collected in Autumn 2005 as IRB approval was still pending.  Assessment forms for the Rec Sports Success Series were created and translated into scan-tron for e-listen assessment.  Base-line data for the CORE assessment was collected and recorded in this report.  The Sample Survey assessment was scheduled for May 2006 and expanded to include evaluations of social norms marketing.  Two focus group sessions were scheduled for winter quarter 2006.      
B.  Winter Quarter 2006 (Jan 3-Mar 16)

Quarterly Report-Executive Summary-Winter 2006

In Winter 2006, all aspects of the Recreational Sports Prevention Program were fully implemented with the exception of the assessment portion (see below).    

Recreational Sports Success Series:


Thirty alcohol & other drug education sessions were offered in Winter Quarter 2006 with 392 students attending.


CHOICES:  15 sessions offered, 206 students attending


REASONS FOR DRINKING:  3 sessions offered, 37 students attending


DOUBLE DARE:  5 sessions offered, 77 students attending


WHO’S DOING WHAT @ OSU:  2 sessions offered, 0 students attending  


WOMEN & ALCOHOL:  2 sessions offered, 0 students attending


PARTY SMART:  3 sessions offered, 34 students attending


MYSTUDENTBODY.com:  38 students completed a session


Incentives for participation included refund of intramural sports fees, entrance into a March 2nd, 3rd, & 4th 5-on-5 basketball tournament, and entrance into a raffle with the chance to win $50 gift certificates to the bookstore.  Sport Clubs received standards of Excellence credit.  Fraternities and Sororities also received Risk Management credit (required by Greek Life Standards of Excellence).

· Twenty-five teams and three individuals received a refund of their intramural sports fee.  

· Seventy-five students participated in the basketball tournament.

· Two students received $50 gift certificates from the raffle.

· Three Sport Clubs received standards of excellence credit

· Five fraternities/sororities utilized a Rec Sports Prevention Program course to meet their risk management credit.  

Twenty sessions were scheduled for spring quarter 2006.  Similar incentives will be offered.   
Social Norms Marketing:


The following four messages were distributed in Winter 2006:

· 87% of recreational sports participants don't use tobacco. 

· 92% of participants agree that participating in recreational sports is a great way to relieve stress. 

· 85% of participants agree that participating in recreational sports is a great way to make friends. 

· Not Everyone Drinks!  27% of recreational sports participants don't drink alcohol.
                   -2002, Quality in Recreational Sports Assessment

These messages were included in posters by the Department of Recreational Sports marketing department.  These posters were placed in recreation centers throughout campus (the RPAC, ARC, Jesse Owens North, Jesse Owens South & Jesse Owens West).  They were also posted in targeted residence halls including Mack Hall (stadium scholarship students), Morrill (Edu PAES students), Stradley (first-year students) & Seibert (first-year students).  Messages were also communicated at each one of the Rec Sports Success Series presentations and printed on the Winter ’06 brochure.  They were also included on the program’s website.  Lastly, messages were converted to television ads which appeared on televisions in the RPAC.    

Late-Night:

In Winter 2006, the Student Wellness Center sponsored 25 late-night events with an estimated 8,329 students attending.  Of those in attendance, an estimated 2,016 were intramural participants and 1,565 participated in sport clubs.  

The Student Wellness Center (SWC) hosted a targeted late-night event with the Department of Intramural Sports on March 2nd, 3rd, and 4th.  A 5-on-5 single elimination basketball tournament, teams were required to complete an alcohol education session to register for the tournament.  Seventy-five students participated in the tournament.  Winners received free tickets to the OSU vs. Purdue Men’s Basketball game and gift certificates for a local restaurant.  Runners-up received free gift cards to Target.  Assessment data gauging satisfaction with the program is recorded in the Late-night assessment portion of the report.      

BASICS:    

In winter 2006, the SWC conducted BASICS sessions with 19 students who self-identified as intramural or sport club athletes.  Including Autumn 2005 data, 26 students participating in the BASICS program have identified as intramural and/or sport club participants.  This is over1/3 of the way to our total goal for the entire grant period.  

BASICS sessions are confidential.  Only participation data is recorded.  

Assessment:

  
Only quantitative data was collected in winter 2006. 

IRB approval was granted in March 2006.  The assessment portion of the program will be opened up for full operation in Spring 2006.  This will include pre and post tests for all Rec Sports Success Series programs, focus groups, the Rec Sports Alcohol assessment (scheduled for January 2007) and the CORE assessment (scheduled for spring 2007).

C. Spring Quarter 2006 (Mar 27-June 8)

Quarterly Report-Executive Summary-Winter 2006

In Spring 2006, all aspects of the Recreational Sports Prevention Program were fully implemented.      

Recreational Sports Success Series:


Thirty-one alcohol & other drug education sessions were offered in Spring Quarter 2006 with 463 students attending.


CHOICES:  14 sessions offered, 224 students attending


REASONS FOR DRINKING:  2 sessions offered, 33 students attending


DOUBLE DARE:  4 sessions offered, 63 students attending


WHO’S DOING WHAT @ OSU:  3 sessions offered, 10 students attending  


WOMEN & ALCOHOL:  3 sessions offered, 24 students attending


PARTY SMART:  5 sessions offered, 85 students attending


MYSTUDENTBODY.com:   24 students completed a session 
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To date, 862 students have attended.  This leaves us a little less than 1/3 towards our stated goal of 3,000 students.  However, we anticipate large numbers in the fall quarter when approximately 2,500 first-year students will go through alcohol education programs, a large percentage of which are intramural/sport club participants.  
Incentives for participation included refund of intramural sports fees and entrance into a raffle with the chance to win gift certificates to the bookstore.  Sport Clubs received standards of Excellence credit.  Fraternities and Sororities also received Risk Management credit (required by Greek Life Standards of Excellence).

· Twenty-five teams received a refund of their intramural sports fee.  

· Seven Sport Clubs received standards of excellence credit

· An estimated 281 intramural/sport club participants attended two targeted late-night events and over 5,000 intramural/sport club participants attended a late-night event.  

· Eight fraternities/sororities utilized a Rec Sports Prevention Program course to meet their risk management credit.  

· Five students received $10 gift cards to the bookstore as part of the HBHM raffle.  
Social Norms Marketing:


The following seven messages were distributed in Spring 2006:

· 87% of recreational sports participants don't use tobacco. 
· 92% of participants agree that participating in recreational sports is a great way to relieve stress. 
· 85% of participants agree that participating in recreational sports is a great way to make friends. 
· Not Everyone Drinks!  27% of recreational sports participants don't drink alcohol.
· Most intramural and sport club participants agree that participating in recreational sports helps improve their academic performance.
                   -2002, Quality in Recreational Sports Assessment

· Most intramural and sport club participants have between 0 and 6 drinks per week.
· 22% of intramural and sport club indicated that they decreased their alcohol use in the last year.

-2005 Recreational Sports Alcohol Survey  

These messages are on the program’s website and were a part of every Rec Sports Success Series presentation and as part of the HBHM Spring 2006 brochure.  Messages were also on television ads which appeared on the televisions at the RPAC.  

Posters were designed for the latter 4 messages.  These posters were assessed through focus groups.  Appropriate changes will be made and these posters will be displayed in the fall of 2006.      

Late-Night:

In Spring 2006, the Student Wellness Center sponsored 21 late-night events with an estimated 12,326  students attending.  Of those in attendance, an estimated 3, 618 were intramural participants and 1465 participated in sport clubs.  

The Student Wellness Center (SWC) hosted two targeted late-night events aimed at intramural and sport club participants:  

On April 1st, an estimated 225 students attended a Final Four Viewing Party at the Recreation and Physical Activity Center (RPAC).  Approximately, 166 of these were intramural and/or sport club athletes.  The Department of Recreational Sports, Campus Dining Services, Coca-cola, & the Student Wellness Center helped to sponsor the event.  Activities included a half-court shot for $10,000, a shooting challenge, an x-box tournament, basketball trivia, and food.  

On May 5th, an estimated 350 students attended a Cinco De Mayo party at the RPAC.  Approximately, 115 of these were intramural and/or sport club athletes.  Activities included dance instruction, massages, caricature artists, soccer, & free food. 

To date, approximately 8,706 intramural and/or sport club participants have attended a late-night event.  This easily surpasses our goal of 7,500 students attending with Autumn quarter still to go.  
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BASICS:    

In Spring 2006, the SWC conducted BASICS sessions with 14 students who self-identified as intramural or sport club athletes.  

Since October 2005 (the beginning of the funding period), 40 students participating in the BASICS program have identified themselves as intramural and/or sport club participants.   This is over ½ of the way towards our goal of 75 students participating.   

BASICS sessions are confidential.  Only participation data is recorded.  
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Assessment:


REC SPORTS SUCCESS SERIES:  

Pre/post:

CHOICES increased correct responses on knowledge-based questions by 34.4% from 53.6% to 88%.  CHOICES increased attitudinal responses by 7.3% from 79.5%to 86.8% (based on percentage who AGREE or STRONGLY AGREE with a number of attitude-gauging statements).  


PARTY SMART increased correct responses on knowledge-based questions by 20.1% from 72.4% to 92.5%


DOUBLE DARE increased correct responses on knowledge-based questions by 4.2% from 88.2% to 92.4%.  DOUBLE DARE increased perceptions of NEGATIVE CONSEQUENCES by 30.7% from 51.8% to 82.5% (based on percentage who noted consequences as LIKELY or VERY LIKELY).   


REASONS FOR DRINKING increased correct responses on knowledge-based questions by 19.7% from 67.7 to 87.4.  REASONS FOR DRINKING increased perceptions of NEGATIVE CONSEQUENCES by 20.2% from 54.5 to 74.7 (based on percentage who noted consequences as LIKELY or VERY LIKELY).   


FOCUS GROUPS (more information available in FINAL report)


Focus Group #1 (INTERPRETATION) (5/1/06)


The first thing that stood out about the focus group was the different norms, policies, and habits of different sport clubs.  They were variances in their composition, their policies, their enforcement, and their attitudes towards alcohol & other drugs.  These factors are all important in terms of accessing the sport clubs with AOD information.  Chief among these was the presence or lack of a coach/authority figure.  


The group also generally recognized that alcohol issues existed with sport clubs (using alcohol for illegal fundraisers, using alcohol for recruitment) but acknowledged them only as a secondary source (observer) and on a group by group basis.  


The feedback on the posters, information sources, and incentives was also beneficial and will help the program.


Focus Group #2 (INTERPRETATION) (5/8/06)

Sport clubs have different compositions and attitudes.  Many closely resemble varsity clubs in their attitudes, composition, and alcohol/other drug policies.  Many others are more traditional “clubs” where interaction is more informal and often student leaders are the primary authority.  Alcohol/Other drug issues are more of an issue with this second population.  

Most students didn’t see sport club participants as any more or less at risk than the “average college student.”  However, there are rights and responsibilities which the sport club participant has which aren’t bestowed upon the average student.  

D.  Summer Quarter 2006 (June 20-August 25)
Quarterly Report-Executive Summary-Winter 2006

In Summer 2006, all aspects of the Recreational Sports Prevention Program were fully implemented.  Both the sport club and intramural program cut back significantly in the summer (which is reflected in the participation numbers).  

Recreational Sports Success Series:


Two alcohol & other drug education sessions were offered in Summer Quarter 2006 with 15 students attending.


CHOICES:  2 sessions offered, 15 students attending


Mystudentbody.com:  3 students completed
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To date, 877 students have attended.  This leaves us a little less than 1/3 towards our stated goal of 3,000 students.  We continue to anticipate large numbers in the fall quarter when approximately 2,500 first-year students will go through alcohol education programs, a large percentage of which we expect to be intramural/sport club participants.  
Incentives for participation included refund of intramural sports fees and entrance into a raffle with the chance to win gift certificates to the bookstore.  Sport Clubs received standards of Excellence credit.  Fraternities and Sororities also received Risk Management credit (required by Greek Life Standards of Excellence).

· Two teams received a refund of their intramural sports fee.  

Social Norms Marketing:


The following seven messages were distributed in Summer 2006:

· 87% of recreational sports participants don't use tobacco. 
· 92% of participants agree that participating in recreational sports is a great way to relieve stress. 
· 85% of participants agree that participating in recreational sports is a great way to make friends. 
· Not Everyone Drinks!  27% of recreational sports participants don't drink alcohol.
· Most intramural and sport club participants agree that participating in recreational sports helps improve their academic performance.
                   -2002, Quality in Recreational Sports Assessment

· Most intramural and sport club participants have between 0 and 6 drinks per week.
· 22% of intramural and sport club indicated that they decreased their alcohol use in the last year.

-2005 Recreational Sports Alcohol Survey  

These messages are on the program’s website and were a part of every Rec Sports Success Series presentation.  

Late-Night:

The Student Wellness Center does not sponsor late-night events over the summer.  
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BASICS:    

In Summer 2006, the SWC conducted BASICS sessions with 3 students who self-identified as intramural or sport club athletes.  

Since October 2005 (the beginning of the funding period), 43 students participating in the BASICS program have identified themselves as intramural and/or sport club participants.   

BASICS sessions are confidential.  Only participation data is recorded.  
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Assessment:


REC SPORTS SUCCESS SERIES:  

Pre/post:

CHOICES increased correct responses on knowledge-based questions by 34.4% from 53.6% to 88%.  CHOICES increased attitudinal responses by 7.3% from 79.5%to 86.8% (based on percentage who AGREE or STRONGLY AGREE with a number of attitude-gauging statements).  


PARTY SMART increased correct responses on knowledge-based questions by 20.1% from 72.4% to 92.5%


DOUBLE DARE increased correct responses on knowledge-based questions by 4.2% from 88.2% to 92.4%.  DOUBLE DARE increased perceptions of NEGATIVE CONSEQUENCES by 30.7% from 51.8% to 82.5% (based on percentage who noted consequences as LIKELY or VERY LIKELY).   


REASONS FOR DRINKING increased correct responses on knowledge-based questions by 19.7% from 67.7 to 87.4.  REASONS FOR DRINKING increased perceptions of NEGATIVE CONSEQUENCES by 20.2% from 54.5 to 74.7 (based on percentage who noted consequences as LIKELY or VERY LIKELY).   


FOCUS GROUPS (more information available in FINAL report)


One focus group was conducted in SU 2006.

Focus Group #3 (INTERPRETATION) (8/3/06)

Utilizing the web site has to take a higher priority for HBHM.  This is where students get their information.

Alcohol issues stand out in some sports more than others.  Paying attention to that would target a more at-risk population.  

The incentives in place are appealing but not well-known.  Efforts need to be made to make students more aware.  
E.  Autumn 2006 (September 20-December 7)

Quarterly Report-Executive Summary-Winter 2006

In Autumn 2006, all aspects of the Recreational Sports Prevention Program were fully implemented.   

Recreational Sports Success Series:


Eighteen alcohol & other drug education sessions were offered in Autumn Quarter 2006 with 271 students attending.  An additional 56 alcohol & other drug education sessions were held for first-year students.  Participants were screened for IM/Sport Club participation.  


Mystudentbody.com was required of all sport club participants.  


CHOICES:  8 sessions, 80 students attending


Party Smart:  4 sessions, 84 students attending


Double Dare:  3 sessions, 73 students attending


Reasons for Drinking, 2 sessions, 30 students attending


Who’s Doing What:  1 session, 4 students attending


First-Year:  56 sessions, 338 IM/Sport Club students attending


Mystudentbody.com:  1088 students completed
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In total, 2577 students participated in an alcohol/other drug education session.  This is approximately 86% of our goal.  Participation for fall quarter was considerably higher than previous quarters due to the screening of participants in first-year programs and requiring all sport club athletes to complete mystudentbody.com.  
Incentives for participation included refund of intramural sports fees and entrance into a raffle with the chance to win gift certificates to the bookstore.  Sport Clubs received standards of Excellence credit.  Fraternities and Sororities also received Risk Management credit (required by Greek Life Standards of Excellence).

· 21 teams received a refund of their intramural sports fee.  

· 7 fraternities utilized the program for Risk Management credit

Social Norms Marketing:


The following seven messages were distributed in Autumn 2006:

· 87% of recreational sports participants don't use tobacco. 
· 92% of participants agree that participating in recreational sports is a great way to relieve stress. 
· 85% of participants agree that participating in recreational sports is a great way to make friends. 
· Not Everyone Drinks!  27% of recreational sports participants don't drink alcohol.
· Most intramural and sport club participants agree that participating in recreational sports helps improve their academic performance.
                   -2002, Quality in Recreational Sports Assessment

· Most intramural and sport club participants have between 0 and 6 drinks per week.
· 22% of intramural and sport club indicated that they decreased their alcohol use in the last year.

-2005 Recreational Sports Alcohol Survey  

These messages are on the program’s website and were a part of every Rec Sports Success Series presentation.  Posters were distributed throughout the Recreational Facilities and to all of the residence halls on campus.  Tote bags (with social norm messages on them) were distributed to all freshmen attending a summer orientation as well as all Winter 2007 Intramural captains.  Posters were included in the Tote Bags.  

Late-Night:

There were ten late-night events hosted in Autumn 2006.  Seven were held in the Recreational and Physical Activity Center and targeted at intramural and sport club participants.  1097 intramural or sport club participants attended a late-night in Autumn 2006.  

A total of 9,803 intramural or sport club participants have attended a late-night event during the grant period.  This surpasses our stated goal of 7500.    
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BASICS:    

In Autumn 2006, the SWC conducted BASICS sessions with 17 students who self-identified as intramural or sport club athletes.  

Since October 2005 (the beginning of the funding period), 60 students participating in the BASICS program have identified themselves as intramural and/or sport club participants.  This is 80% of our stated goal.     

BASICS sessions are confidential.  Only participation data is recorded.  
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Assessment:


REC SPORTS SUCCESS SERIES:  

Pre/post:

CHOICES increased correct responses on knowledge-based questions by 28.9%.  CHOICES increased attitudinal responses by 5.6% (based on percentage who AGREE or STRONGLY AGREE with a number of attitude-gauging statements).  


PARTY SMART increased correct responses on knowledge-based questions by 20.9%.  


DOUBLE DARE increased correct responses on knowledge-based questions by 4.2%.  DOUBLE DARE increased perceptions of NEGATIVE CONSEQUENCES by 24.2% (based on percentage who noted consequences as LIKELY or VERY LIKELY).   


REASONS FOR DRINKING increased correct responses on knowledge-based questions by 21.1%.  REASONS FOR DRINKING increased perceptions of NEGATIVE CONSEQUENCES by 17.2% (based on percentage who noted consequences as LIKELY or VERY LIKELY).   


FOCUS GROUPS (more information available in FINAL report)


Three focus group were conducted in AU 2006.

Focus Group #4 (INTERPRETATION) (11/8/2006)

Participants again noted the important role of coaches/leaders in their alcohol policies (both official and unofficial).  

Certain clubs would prefer a group option to the individual and all participants would prefer a shorter version of MSB.com.  Speak Up was seen as the better of the two but was sometimes unrealistic.  

In general, the group was pretty understanding about having to go through the modules (probably the students who are attracted to focus groups are not the ones who disagreed with having to do these).  

Incentive ideas were similar to previous focus groups with the addition of advertisement space in the RPAC.  

Focus Group #5 (INTERPRETATION) (11/8/2006)

Participants again noted the important role of coaches/leaders in their alcohol policies (both official and unofficial) and the difference between competitive and social clubs.  

Speak Up was seen as sometimes too moderate (not extreme enough) while mystudentbody was seen as two long and detailed.  Certain clubs would prefer a group option to the individual completion.    

In general, the group was pretty frustrated with having to go through the modules although they did find some information they liked and/or found useful.    

Incentive ideas were similar to previous focus group.  However, they thought groups should get to choose their incentives since each group has different interests.   

Focus Group #6 (INTERPRETATION) (11/8/2006)

This group felt strong social connections to their fellow club members since they spent so much time together.  Sometimes this involved alcohol use but it was very different from club to club and some clubs, they knew, used alcohol to promote their club.  A reputation of a club was also seen as a strong influence on alcohol/other drug issues.

Speak Up and Mystudent body were appreciated but Speak Up was seen as a bit idealistic and mystudentbody was a bit too detailed.  They were interested in more information specific to athletes.  

IV.  Background Data


Results from three administrations (2000,2002, and 2004) of the CORE alcohol and drug survey conducted on the Ohio State University campus, were used to compare the role of alcohol in the lives of students who actively participate or who are leaders in sport clubs and intramurals with students who do not report participating in recreational sports.  Statistically significant differences were found for the majority of measures related to quantity of alcohol use, negative outcomes related to alcohol use, climate regarding alcohol, and attitudes and perceived risks associated with alcohol.  Differences were investigated both overall, and, because males participate in recreational sports at nearly twice the rate of females, differences were also investigated within gender.  


The total sample contains 1,418 responses, of which 63.3% (898) are not involved in sport clubs or intramurals, 28.3% (n=401) are actively involved participants, and 5.6% (n=79) students hold leadership positions.  The CORE survey has been conducted on alternating years during spring quarter at The Ohio State University.  Data is used to compare back to the national sample information provided by CORE, in addition to analyzing trend information on this campus.  In general, The Ohio State University indicates a slightly higher level of alcohol use compared to national information.


All comparisons included in this summary were shown to be different at a statistically significant level.  Statistical significance was determined using chi-square tests, with significance being determined at p<.01.


Sport club and intramural student leaders and participants report using alcohol at significantly higher rates than non-participants.  When asked whether or not they had consumed five or more drinks in one sitting during the last two weeks, 68.4% of recreational sport leaders and 61.7% of recreational sports participants report that they have, compared to only 43.7% of the rest of the population.


In looking at students who report binge drinking at the highest frequency, sport club and intramural student leaders and participants participate at nearly twice the rate of other students.  When asked how many times in the last two weeks they had consumed five or more drinks in one sitting, 41.7% of sport club and intramural leaders, and 32.3% of participants indicated they had consumed this much three or more times in the last two weeks compared to only 16.7% of other students.  Again, this difference is also statistically significant within gender, with 53.1% of men in recreational leadership positions reporting having had 5 or more drinks three or more times in the last two weeks, compared to 35.7% of male participants, and only 19.1% of other students.  While women’s rates are lower, they are still significantly higher for recreational sports leaders and participants (see table IV-A).


As would be expected with heavier alcohol usage, sport club and intramural student leaders and participants also report a significantly higher level of experiencing negative outcomes as a result of drinking.  When comparing percentages of students who report experiencing a negative incident due to alcohol (numbers in parenthesis indicate leader or participant vs. non-participant) outcomes include having a hangover (77.9% vs. 63.6%), missing class (45.9% vs. 31.8%), getting a poor test score (29.1% vs. 23.0%), having trouble with police (15.4% vs. 7.6%), being nauseated or vomiting (66.4% vs. 54.3%), driving while intoxicated (40.0% vs. 30.7%), damaging property or pulling fire alarm (13.0% vs. 4.3%), being in an argument or fight (41.2% vs. 31.5%), memory loss (42.0% vs. 28.4%), later regretting an action (51.9% vs. 34.6%) or getting hurt or injured (20.0% vs. 13.1%).  (See Table IV-B)


Sport Club and intramural leaders and participants’ responses regarding campus climate also indicate that alcohol has a more significant role for their social group.  For example, in the last 30 days, they are significantly more likely to have bragged about their own alcohol use, heard someone else brag about their alcohol use, or experienced peer pressure to use alcohol than other students.  Nearly twice as many recreational participants (30.5%) have bragged about their own alcohol use in the last 30 days compared to only 16.5% of other students.  In addition, 52.1% of recreational participants report having experienced peer pressure to use alcohol in the last 30 days compared to 33.6% of other students. (See Table IV-C)


Measures of attitude toward alcohol indicate that sport club and intramural leaders and participants are more accepting toward their close friends using alcohol, indicated by responses regarding whether they disapprove of friends drinking 1-2 drinks or whether they disapprove of a close friend having 5 or more drinks in one sitting, only 45.8% of recreational participants indicate that they view that behavior negatively.


These recreational participants also attribute more credit to alcohol in facilitating social interaction.  For instance more of them believe alcohol enhances social activity (73.6% vs. 86%), facilitates connection with peers (69.5% vs. 56.9%), facilitates male (72.6% vs. 60.0%) and female (59.1% vs. 46.0%) bonding, makes women sexier (43.9% vs. 22.9%), and facilitates sexual opportunities (67.5% vs. 51.8%).


Overall, there is convincing evidence that alcohol plays a significantly greater role in the lives of students who participate in, or who are leaders in sport clubs and intramurals.  This difference is illustrated not only in the quantity of alcohol used, but in the negative outcomes associated with alcohol, students attitudes and perceived risk, as well as the climate among peers who participate in sport clubs and intramurals.  Because of this, there is reason to specifically target participants in this group with programs to reduce alcohol usage.

Table IV-A

	USAGE by sport club and intramural participants
	Recreation Sports Involvement

	
	Not involved
	Active participant
	Leadership Position

	5+ drinks in one sitting in last two weeks 


	43.7%
	61.7%
	68.4%

	5+ drinks in one sitting 3+ times in last two weeks


	16.7%
	32.3%
	41.7%

	5+drinks in one sitting 6+ times in last two weeks


	4.5%
	8.3%
	13.9%

	2 or more drinks per week 
	52.0%
	73.3%
	76.9%

	Drink every day


	0.4%
	0.8%
	2.5%

	Drink 5-7 days/week
	3.0%
	5.3%
	4.4%

	Drink 20+ days/month
	2.3%
	4.4%
	7.7%


Table IV-B

	OUTCOMES 

Happened as a result of drinking alcohol

(Sport club and intramural participants)
	Sport club/intramural Involvement

	
	Not involved
	Active non-leader
	Leadership

Position



	Hangover
	63.6%
	77.7%
	78.5%



	Poor Test Score
	23.0%
	28.7%
	30.8%

	Trouble with Police
	7.6%
	15.2%
	16.5%



	Damaged property/fire alarm
	4.3%
	13.0%
	12.7%



	Argument or Fight
	31.5%
	39.1%
	51.9%

	Nauseated or Vomited
	54.3%
	64.7%
	74.7%



	DUI - not arrested
	30.7%
	39.9%
	40.5%



	Missed Class
	31.8%
	46.2%
	44.3%



	Been Criticized by a friend for alcohol use
	27.4%
	33.5%
	43.0%



	Memory Loss
	28.4%
	40.3%
	50.6%



	Later Regretted Action
	34.6%
	50.1%
	60.8%

	Been Hurt or Injured
	13.1%
	18.6%
	26.6%



	Been Sexually taken advantage of
	10.4%
	12.6%
	21.5%


Table IV-C

	ATMOSPHERE ON CAMPUS

(Sport club and intramural participants)
	Sport club/intramural Involvement

	
	Not involved
	Active non-leader
	Leadership

Position



	Bragged about alcohol use
	16.5%
	30.1%
	32.9%



	Heard someone brag about alcohol use
	74.7%
	84.7%
	89.9%



	Experienced peer pressure to use alcohol
	33.6%
	52.2%
	51.3%




V.  Recreational Sports Success Series

The Recreational Sports Success Series consists of 1-hour alcohol & other drug workshops offered by the Student Wellness Center.  Programs are educational and interactive.  Students receive information on low-risk drinking, dangerous drinking situations, estimating Blood Alcohol Contents and a variety of other topics.  

A set amount of success series programs are scheduled prior to the quarter beginning.  These dates are included in a brochure passed out at intramural captain’s meetings and sport club organizational meetings.  The incentives are explained and participation is encouraged.  


Another 10-15 sessions will be conducted in the field as the program coordinator works with sports clubs & intramural teams to find more available places and times to conduct these educational sessions.  The Program Coordinator will conduct the scheduling of these sessions.  


Participation in these events will be voluntary for intramural participants.  Sports Club participants are required to attend as part of their Standards of Excellence criteria.  Incentives applicable for both parties include entrance into raffles (where students can win $50 gift cards from campus book stores) and entrance into late-night events (tournaments, sports fests, etc.).  An incentive specific to intramural sport participants is the opportunity to have their intramural registration fee refunded.  Seventy-five percent of team members must attend to receive the refund.    

Scheduling for these sessions will be conducted through the Student Wellness Center with a limit of 40 students per class.  
Courses offered:

· CHOICES about Alcohol

· Who’s Doing What @ OSU

· Reasons for Drinking

· Double Dare

· Women & Alcohol

· Party Smart

Note:  Each program is individually assessed.  Assessments include pre and post data and address stated learning goals.  

GOAL-Facilitate 100 Programs specifically targeting intramural and sport club participants between November 1, 2005 and December 31, 2006.

Baseline data (specifically targeting recreational sports participants):  0  

	Progress Reports:
	Stated goal
	Implementation (# of classes offered)

	12/8/2006


	0
	0

	3/16/2006


	30
	30

	6/8/2006


	30
	30

	8/25/2006


	10
	6

	12/7/2006


	30
	78

	3/31/2007 

Cumulative-SUM
	100
	144


Target setting method:  Estimate 30 students per class.  30 x 100= 3,000…target population.

Class distribution:

	Progress Reports 
	# of CHOICES programs
	Reasons for Drinking
	Party Smart
	Double Dare 
	Who’s Doing What
	Women & Alcohol

	12/8/2006


	0
	0
	0
	0
	0
	0

	3/16/2006


	15
	3
	3
	5
	2
	2

	6/8/2006


	14
	2
	5
	4
	3
	3

	8/25/2006


	2
	0
	0
	0
	0
	0

	12/7/2006


	18
	10
	9
	19
	11
	7

	Stated Goals
	50
	10
	10
	10
	10
	10

	3/31/2007-Cumulative

	49
	15
	17
	28
	16
	12


Data sources:  Program coordinator, David McDermott

Recreational Sports Success Series Participation

GOAL-3,000 intramural and sport club participants participate in a Recreational Sports Success Series program by Dec 31, 2006.

Base-line:  0

	Progress Reports:
	Stated goal
	# of participants 

	12/8/2006


	0
	7

	3/16/2006


	900
	392

	6/8/2006


	900
	463

	8/25/2006


	300
	18

	12/7/2006


	900
	1697

	3/31/2007 

Cumulative
	3000
	2577


Data source:  Pre/post assessments, Program Coordinator

Itemized Participation Table:  

Note:  First-Year Experience column only includes first-year students who identified as Intramural and/or sport club participants.


	Progress 

Reports
	# of participants in CHOICES
	Reasons for Drinking 
	Party Smart
	Who’s Doing 

What
	Double 

Dare
	Women & Alcohol
	My

Student

Body.

com
	First Year Experi-ence

	12/8/2006


	0
	0
	0
	0
	0
	0
	7
	0

	3/16/2006


	206
	37
	34
	0
	77
	0
	38
	0

	6/8/2006


	224
	33
	85
	10
	63
	24
	24
	0

	8/25/2006


	15
	0
	0
	0
	0
	0
	3
	0

	12/7/2006


	80
	30
	84
	4
	73
	0
	1088
	338

	3/31/2007

Cumulative
	525
	100
	203
	14
	213
	24
	1160
	338



Data sources:  Pre/post test assessment forms

A.  CHOICES

CHOICES, developed by Alan Marlatt, George Parks, and the Change Companies, serves those students who have not yet developed alcohol-related problems, but are at heightened risk for doing so. It is designed for high-risk subgroups of college students such as first-year, Greek residents, and participants.  CHOICES is a research-based, tier 1 strategy that provides students with accurate information about the effects of alcohol so they can make informed decisions about their drinking, promotes self-evaluation of their drinking, and provides participants with strategies for reducing their risk if they choose to drink alcohol. CHOICES:  This session is designed to help students make educated choices about drinking in college.  Activities 1) examine the pros and cons of drinking, 2) provide information about the physiological effects of different levels of drinking, 3) offer guidelines for lower-risk drinking, and 4) assist students in setting goals and generating strategies for minimizing the harmful consequences of drinking.

Student Comments:  

-The point was that drinking is a choice to be made responsibly. I drink so it related to me. All my questions were answered.
-The major point is to drink responsibly and remain safe at school. This relates to me and all students because if you don’t drink responsibly then there is a variety of bad things that can happen to you
CHOICES assessment

A. Choices - Program Results

CHOICES:  A Brief Alcohol Abuse Prevention Program.  CHOICES, developed by Alan Marlatt, George Parks, and the Change Companies, serves those students who have not yet developed alcohol-related problems, but are at heightened risk for doing so. It is designed for high-risk subgroups of college students such as first-year, Greek residents, and athletes. 

CHOICES is a research-based, tier 1 strategy that provides students with accurate information about the effects of alcohol so they can make informed decisions about their drinking, promotes self-evaluation of their drinking, and provides participants with strategies for reducing their risk if they choose to drink alcohol.  Prior to participating in the CHOICES class room session, students completed a prettest to determine their alcohol knowledge prior to the program.  After completing the course, students completed the posttest.  Below is a comparison of the percent of questions correct before and after the session.  Table 1 shows the results of the multiple choice questions and Table 2 shows the level of agreement with various statements about alcohol.  Table 3 shows the differences in intramural and sport clubs outcomes. 

Table .  Percent Correct on Multiple Choice Questions:  Intramural and Sport Club Participants (n=313)

	Multiple Choice Question


	Pre
% Correct
	Post
% Correct
	% >

	Which of the following drinks contain the most alcohol?
	83.5
	93.5
	10.0

	Which group of college students tends to drink the most?
	54.1
	82.9
	28.8

	BAC stands for which of the following?
	91.4
	98.3
	6.9

	On average, at what BAC is the “point of diminishing returns?
	30.6
	73.5
	42.9

	Who is most likely to face negative consequences as a result of drinking?
	46.6
	76.2
	29.6

	On average, a standard drink will raise the BAC of a 140 to 180 pound person how much?
	48.2
	79.4
	31.2

	Consuming 5 or more alcoholic beverages in one night can affect brain and body activities for up to how long?
	9.2
	73.7
	64.5

	Which of the following factors does NOT influence BAC?
	54.5
	85.0
	30.5

	How can alcohol affect an athlete?
	89.8
	91.4
	1.6

	On average, at what BAC is the “point of diminishing returns?”
	31.5
	73.5
	42.0

	The first thing that alcohol affects is what?
	45.7
	83.9
	38.2

	At OSU, the majority (70+%) of students have between 0 and ____ drinks per week.
	31.5
	81.1
	49.6


Overall, there was an increase in the percent of sport club and intramural participants who answered each question correctly when comparing pretest to posttest data.  The mean percent correct on the pretest was 51.4% and the mean on the posttest was 82.7%. The question which showed the largest percent improvement in correct responses was “Consuming 5 or more alcoholic beverages in one night can affect brain and body activities for up to how long?” The percent of correct answers for this question increased by 64.5%.  The average increase in percent of students who answered the posttest questions correctly was 31.3%. 
Table .   Percent Correct on Multiple Choice Questions:  Comparing Intramural and Sport Club Participant Results (n=313)

	 Multiple Choice Question


	IM

Pre
% Correct
	IM

Post
% Correct
	IM

% >
	SC

Pre
% Correct
	SC

Post
% Correct
	SC

% >

	Which of the following drinks contain the most alcohol?
	84.6
	93.9
	9.3
	84.9
	93.8
	8.9

	Which group of college students tends to drink the most?
	53.6
	81.1
	27.5
	47.2
	68.9
	21.7

	BAC stands for which of the following?
	97.4
	97.9
	0.5
	96.3
	97.8
	1.5

	On average, at what BAC is the “point of diminishing returns?
	31.1
	70.1
	39.0
	24.0
	64.6
	40.6

	Who is most likely to face negative consequences as a result of drinking?
	49.7
	76.9
	27.2
	51.0
	73.9
	22.9

	On average, a standard drink will raise the BAC of a 140 to 180 pound person how much?
	46.5
	81.8
	35.3
	41.2
	68.9
	27.7

	Consuming 5 or more alcoholic beverages in one night can affect brain and body activities for up to how long?
	7.7
	84.9
	77.2
	14.3
	65.2
	50.9

	Which of the following factors does NOT influence BAC?
	51.4
	85.1
	33.7
	49.0
	73.9
	24.9

	How can alcohol affect an athlete?
	94.6
	86.8
	-7.8
	94.2
	87.2
	-7.0

	The first thing that alcohol affects is what?
	43.2
	88.4
	45.2
	44.2
	95.7
	51.5


Both before and after the program, intramural participants were more aware of the effects of alcohol on the body, answering 8/11 questions better than sport club participants on the pretest, and 9/12 questions better than sport club participants on the posttest. For intramural participants, the biggest increase in percentage correct was “Consuming 5 or more alcoholic beverages in one night can affect brain and body activities for up to how long?” (77.2%). The biggest increase for sport clubs was “The first thing that alcohol affects is what?” (51.5%)
Table .  Percent of Participants that Agree or Strongly Agree to Alcohol Statements:  Intramural and Sport Club Participant Results (n=313)

	
	Pretest 
	Posttest
	 Increase

	
	%
	%
	%

	I think it’s important to be aware of how much I am drinking when I choose to consume alcohol.
	94.9
	95.7
	0.8

	I think drinking a lot of alcohol is a short period of time would put me at risk.
	91.6
	96.1
	4.5

	I don’t need to drink alcohol in order to have fun at a party.
	75.9
	83.7
	7.8

	Drinking to get drunk is not worth it.
	49.2
	62.9
	13.7

	I think it’s important to have a plan in mind to limit my drinking before I go to a party.
	66.7
	83.0
	16.3

	My personal goals keep me from drinking too much.
	79.9
	83.9
	4.0

	If a friend passes out from drinking, I would not leave him/her alone to sleep it off.
	75.5
	87.0
	11.5

	I am comfortable turning down a drink at a party if I don’t want it.
	93.8
	94.2
	0.4

	I limit my drinking so that I won’t face negative consequences.
	82.2
	88.1
	5.9


Students rated there level of agreement with each of the statements before and after the classroom session.  It was hoped that the percent of students who “strongly agreed” or “agreed” with each statement would increase.  As shown in the above table, the level of agreement with each statement did increase from pretest to posttest.   It is interesting to analyze individual statements.  For example, prior to the program, most students agreed with the statement “I think it’s important to be aware of how much I am drinking when I choose to consume alcohol.” (94.9%) However, after completing the CHOICES program, most students sympathized with the statement “I think drinking a lot of alcohol in a short period of time would put me at risk.” (96.1%) The highest increase in agreement by students was for the statement “I think it’s important to have a plan in mind to limit my drinking before I go to a party.” (16.3% increase).
Table .   Percent of Participants that Agree or Strongly Agree to Alcohol Statements:  Comparing Intramural and Sport Club Participant Results (n=313)

	
	Intramural

Pretest 
	Intramural

Posttest
	Intra-

mural


	Sport 

Club

Pretest 
	Sport 

Club

Posttest  
	Sport

Club



	
	%
	%
	% >
	%
	%
	% >

	I think it’s important to be aware of how much I am drinking when I choose to consume alcohol.
	97.3
	98.5
	1.2
	98.0
	97.9
	-0.1

	I think drinking a lot of alcohol in a short period of time would put me at risk.
	91.1
	97.1
	6.0
	94.1
	97.9
	3.8

	I don’t need to drink alcohol in order to have fun at a party.
	72.4
	79.4
	7.0
	78.7
	82.2
	3.5

	Drinking to get drunk is not worth it.
	48.6
	61.6
	13.0
	51.0
	60.0
	9.0

	I think it’s important to have a plan in mind to limit my drinking before I go to a party.
	66.6
	82.1
	15.5
	58.8
	73.3
	14.5

	My personal goals keep me from drinking too much.
	77.9
	81.8
	3.9
	88.2
	84.4
	-3.8

	If a friend passes out from drinking, I would not leave him/her alone to sleep it off.
	73.7
	87.7
	14.0
	78.5
	86.9
	8.4

	I am comfortable turning down a drink at a party if I don’t want it.
	96.5
	93.5
	-3.0
	91.8
	93.7
	1.9

	I limit my drinking so that I won’t face negative consequences.
	85.6
	88.3
	2.7
	77.6
	86.3
	10.7


At the start and conclusion of the program, the question with the strongest level of intramural agreement was “I think it’s important to be aware of how much I am drinking when I choose to consume alcohol,” 97.3% and 98.5%, respectively. This was also true of sport clubs, with the same question receiving 98.0% and 97.9% agreement rates, respectively. However, after finishing CHOICES, the sport club participants also equally agreed with the statement “I think drinking a lot of alcohol in a short period of time would put me at risk,” 97.9% correct posttest.
Conclusion – CHOICES Program
It can be concluded that intramural and sport club participants became considerably more knowledgeable about alcohol by participating in the CHOICES program.  More importantly, there was also a change in attitude, for the better, about alcohol consumption.  When comparing intramural and sport club participant outcomes from participation in the CHOICES program there was little difference, both groups had similar favorable outcomes.
B.  Who’s Doing What @ OSU?

Who's Doing What at OSU- An interactive quiz, discussion, and lecture focusing on norms for alcohol and drug use at OSU.  How often and how much does the “typical” OSU student drink alcohol?  How many students choose not to drink?  How many are low-risk, responsible drinkers?  What do students do to keep their drinking safer?  How many students use tobacco?  How many are tobacco free?  How many use marijuana and other illicit drugs?  What do students think about drinking and drugs?  This session will share statistics that help answer these and other questions.  
Three goals:  

1) To share accurate information about norms for alcohol use, drug use, and other related behaviors at OSU in an effort to correct misperceptions regarding these norms.  (Studies indicate that most college students overestimate how many of their peers engage in and/or approve of high-risk drinking and drugging behaviors and that this misperception contributes to high-risk use.)

2) To discuss the concept of social norms in general and what influences a person's norms about alcohol use, including media, family, friends, and peers.)
3) To provide guidelines for low-risk, responsible drinking.

Student Comments:  

-It is really helpful to understand what percentages of students are drinking and smoking.  People tend to overestimate others’ behavior, so do I and this event proved me wrong.
-This session made me look at OSU in a different way.  A lot less people drink than I expected.  It makes me want to be responsible like the majority of OSU students.

Who’s Doing What @ OSU Assessment

Sample Size Too Small:  No Assessment was done.  
C.  Reasons for drinking

Reasons for Drinking? Inter-related activities that assist students in a) critically examining common reasons for engaging in high-risk drinking, b) exploring alternatives to high-risk drinking, and c) defining low-risk drinking.  Examine reasons why people drink alcohol and the pros and cons of drinking.  Explore ways to have fun, meet people, and relieve stress at OSU without drinking.  Learn guidelines for low-risk drinking.

Student Comments: 
-This course helps to educate those who enjoy drinking and how to be safe while drinking. It gives lots of interesting facts and statistics that can be analyzed for the benefit of the drinker. It shows the obvious differences in drunkenness in men and women and also sheds light on why people drink; to inform others as well. I really enjoyed this. 
-This was informative. The info about BAC’s was interesting. This event also helped give me an idea of how to have fun without drinking. The ways to cut back was also informative

Reasons for drinking assessment

C.  Reasons for Drinking - Program Results (n=89)

Table   . Campus Regulations

	Question: Consider these campus rules and regulations regarding alcohol and other drug use that you are aware of on this campus. Which response comes closest to your position?
	Pretest
	Posttest

	
	%
	%

	I generally know of and support these rules and regulations.
	47.1
	46.5

	I generally know of and oppose these rules and regulations.
	14.1
	14.1

	I generally know of these rules and regulations but have no opinion.
	31.8
	31.0

	I am not really aware of these rules and regulations.
	7.1
	8.5


Entering “Reasons For Drinking”, over 30% of students had no opinion of the rules and regulations of which they were aware. This continued after the program on the posttest, as well. After the program, the percentage of students who supported the rules and regulations decreased. (47.1% to 46.5%).
Table   . Opinion Statements: Alcohol-Free Events – Participants Who Strongly Agree or Agree With Statements

	Statements:  Respondents indicate level of agree/disagree:  (Strongly Agree, Agree, Disagree, Strongly Disagree Statements)
	Pretest  
	Posttest  
	 Difference

	
	%
	%
	%

	There are no fun alcohol-free events for college students.
	10.4
	11.1
	.7

	It’s difficult to have fun without drinking.
	14.1
	5.5
	8.6

	Most college students are not interested in alcohol-free events.
	40.5
	31.0
	9.0

	There is nothing fun to do at OSU except go to bars and parties.
	5.9
	2.7
	3.2

	Alcohol-free events are not as much fun as events that have alcohol.
	40.0
	32.9
	7.1


The difference in intramural and sport club participants who strongly agree or agree with each statement shows a positive change in attitude toward alcohol.  After the program more participants believe they can have fun without drinking alcohol.

Table   .

	Question: Respondents Answer
	Pretest  Correct
	Posttest  Correct
	 Increase

	
	%
	%
	%

	What is the approximate blood alcohol concentration of a 150 lb. male who has 2 drinks in an hour?
	51.8
	84.3
	32.5


Before the program, 51.8% of students answered the above question correctly. After the program, 84.3% answered it correctly, for an increase of 32.5%.
Table   .  Usage- Perceived Number of Times of Weekly Alcohol Usage

	Perceived Alcohol Usage
	Pretest Mean
	Pretest

SD
	Posttest Mean
	Posttest

SD
	Mean Increase

	Yourself
	7.92
	4.53
	7.80
	4.54
	-.12

	Your Friends
	9.66
	3.92
	9.54
	3.80
	-.12

	Rec Sports Participants in General
	7.40
	3.94
	6.75
	3.69
	-.65


According to the results of this question, students appear to believe their friends drink much more than they themselves or anyone else does. In both the pretest and posttest, the “your friends” category leads both other categories by at least 1.5 weekly drinking experiences on average. The program also seemed best to show people that other people who they do not know drink far less than they perceive, as the category “Rec Sports Participants in General” decreased by .65 drinking experiences.
Reasons for Drinking - Program Results (n=89)

Table    . True/False Questions – Low-Risk Behavior

	Questions: Respondents Answer
	Pretest  Correct
	Posttest  Correct
	Increase

	
	%
	%
	%

	True or False: As a rule of thumb, a low-risk way to drink is to have one drink per hour.
	77.8
	86.4
	8.6

	True or False: A low-risk way for women to drink is to have 3 or fewer drinks on special occasions.
	65.1
	90.5
	25.4

	True or False: A low-risk way for men to drink is to have 4 or fewer drinks on special occasions.
	65.9
	91.0
	25.1

	True or False: A low-risk way to drink is to keep one’s blood alcohol concentration below .06.
	67.1
	92.3
	25.2

	True or False: If a man and a woman weigh the same and drink the same amount over the same time period, the woman will get as drunk as the man will.
	73.8
	83.3
	9.5


Overall, the students seemed to learn a lot from the program, three times increasing the percentage of correct answers by over 25%. In addition, they answered every question correctly over 80% of the time during the posttest, as opposed to only over 65% during the pretest.
Table   . Consequences – Perceived Likelihood of Various Consequences of Drinking

	Consequence
	Pretest Mean
	Pretest

SD
	Posttest Mean
	Posttest

SD
	Mean Increase

	Having a Hangover
	2.54
	.81
	2.82
	.78
	.28

	Being in Trouble with Police, Residence Hall, or Other College Authorities
	2.37
	.75
	2.65
	.75
	.28

	Damaging Property, Pulling Fire Alarms, Etc.
	2.18
	.77
	2.67
	.69
	.49

	Getting Into an Argument or Fight
	2.58
	.72
	2.82
	.60
	.24

	Getting Nauseated or Vomiting
	2.48
	.72
	2.79
	.71
	.31

	Driving a Car While Under the Influence
	2.38
	.69
	2.68
	.71
	.30

	Doing Something You Regret
	2.82
	.75
	3.00
	.67
	.18

	Being Taken Advantage of Sexually
	2.37
	.74
	2.67
	.71
	.30

	Being Hurt or Injured
	2.44
	.67
	2.63
	.71
	.19

	Missing a Class due to Hangover
	2.44
	.78
	2.83
	.68
	.39

	Receiving a Lower Grade due to Drinking
	2.48
	.73
	2.76
	.72
	.28

	Being Unable to Complete Assignments on Time due to Drinking
	2.43
	.72
	2.79
	.67
	.36


1 = Very Unlikely, 2 = Unlikely, 3 = Likely, and 4 = Very Likely)

The most likely consequence of drinking, according to the students both before the program and after it, was “doing something you regret” (2.82 and 3.00). The question with the highest standard deviation was “having a hangover”. This shows that there is variance in responses to this statement.
Reasons for Drinking - Program Results (n=89)

Table   . Effects of Alcohol Consumption – Intramural and Sport Club Participants Who Agree or Slightly Agree With the Statement

	Effect
	Pretest  
	Posttest
	Increase

	
	%
	%
	%

	I  would be outgoing
	88.0
	84.6
	-3.4

	My problems would seem worse.
	30.7
	43.3
	12.6

	I would be humorous.
	87.1
	83.8
	-3.3

	I would have difficulty thinking.
	65.1
	69.7
	4.6

	I would feel sexy.
	59.4
	62.3
	2.9

	I would neglect my obligations.
	53.8
	57.1
	3.3

	I would be loud, boisterous, or noisy.
	78.7
	79.7
	1.0

	I would feel dizzy.
	65.3
	65.2
	-.1

	I would be brave and daring.
	70.9
	67.2
	-3.7

	I would be clumsy.
	77.1
	73.5
	-3.6

	I would feel energetic.
	76.7
	78.5
	1.8

	I would act aggressively.
	46.2
	51.5
	5.3

	I would feel calm.
	63.6
	55.9
	-7.7

	I would take risks.
	73.4
	72.0
	-1.4

	I would be talkative.
	89.7
	89.8
	.1


This series of questions asked students to predict what effects drinking would have on them. The most common prediction was that “I would be talkative.” The number changed minimally (.1%) between the pretest and posttest. The largest changes were an increase for “My problems would seem worse.” (12.6%) and a decrease for “I would feel calm. (7.7% decrease).

D. Double Dare

Double Dare- A game show format highlighting a) information about effects and the potential safety, health, social, academic, and legal consequences of alcohol and other drug abuse, b) drinking norms at OSU, and c) campus and community resources. 

Test your alcohol and other drug knowledge in this adaptation of the Nickelodeon hit.  Features physical challenges performed while wearing beer goggles.

Three Major Goals:

1) To help students learn more about the effects of alcohol consumption and the health, safety, social, academic, and legal risks associated with high-risk drinking and to provide guidelines for low-risk drinking.

2) To increase students’ awareness regarding actual levels of alcohol and other drug use at OSU.  (Most students overestimate how much their peers drink and use drugs.  Because of this, many students feel they need to drink heavily and/or use drugs to fit in.  Correcting these misperceptions often leads students to consume less drugs and alcohol.)

3) To provide information about the Student Wellness Center and about other campus drug prevention and assistance services and programs.

Student Comments:  

-I really enjoyed this success series because it was interactive and fun and I got to learn many facts and statistics.  The main point was to be knowledgeable about alcohol use.
-I found this very informational.  I didn’t know the questions for the game so to learn those was rather interesting.

Double Dare assessment

Double Dare - Program Results 

Double Dare uses a game show format highlighting information about effects and the potential safety, health, social, academic, and legal consequences of alcohol and other drug abuse, drinking norms at OSU, and campus and community resources. 

Table .  Position on Alcohol (n=81) – Intramural and Sport Club Participants

	Question: Consider these campus rules and regulations regarding alcohol and other drug use that you are aware of on this campus. Which response comes closest to your position?
	Pretest

 %
	Posttest

 %

	I generally know of and support these rules and regulations.
	39.5
	55.0

	I generally know of and oppose these rules and regulations.
	18.5
	10.0

	I generally know of these rules and regulations but have no opinion.
	33.3
	30.0

	I am not really aware of these rules and regulations.
	8.6
	5.0

	Total
	100.0
	100.0


Over 90% of students knew the rules regarding alcohol and other drug use on campus even before starting the Double Dare program.  After Double Dare, a majority (55.0%) of students reported that they both knew of and supported the school’s regulations, as compared with 39.5% beforehand.

Table . Percent Correct on Double Dare Program Knowledge Test – Intramural and Sport Club Participants (n=  ).

	Questions: Respondents Answer
	Pretest Correct
	Posttest  Correct
	 Increase

	
	%
	%
	%

	What is the approximate blood alcohol concentration of a 150 lb. male who has 2 drinks in an hour?
	56.4
	78.7
	22.3

	The following signs indicate alcohol poisoning: Slowed Breathing
	87.5
	98.6
	11.1

	The following signs indicate alcohol poisoning: Cold and Clammy Skin
	93.8
	98.6
	4.8

	The following signs indicate alcohol poisoning: Pale or Blue Coloring
	86.1
	100.0
	13.9

	The following signs indicate alcohol poisoning: Vomiting Without Waking
	97.5
	97.1
	-0.4

	True or False: As a rule of thumb, a low-risk way to drink is to have one drink per hour.
	78.2
	94.4
	16.2

	True or False: A low-risk way for women to drink is to have 3 or fewer drinks on special occasions.
	69.6
	82.2
	12.6

	True or False: A low-risk way for men to drink is to have 4 or fewer drinks on special occasions.
	68.8
	81.8
	13.0

	True or False: A low-risk way to drink is to keep one’s blood alcohol concentration below .06.
	70.9
	87.0
	16.1

	True or False: If a man and a woman weigh the same and drink the same amount over the same time period, the woman will get as drunk as the man will.
	83.5
	56.0
	-27.5


Overall, there was an increase in knowledge as it relates to questions answered correctly on eight of the ten questions.  The question most commonly answered correctly entering the program was “vomiting without waking” as a sign of alcohol poisoning. (97.5%) After the program, the most common correct answer was “pale or blue coloring” as a sign of alcohol poisoning. (100.0%) The most improved statement was “What is the approximate blood alcohol concentration of a 150 lb. male who has 2 drinks in an hour?” There was a 22.3% increase in the percent of students who answered the question correctly. 
Table . Double Dare - Program Results (n=81), cont.

	SIGNS OF DRINKING
	Pretest

Correct
	Posttest  Correct
	Increase

	
	%
	%
	%>

	Signs of Problem Drinking/Abuse Include: The substance is taken in larger amounts or over a longer period than was intended.
	92.3
	91.4
	-0.9

	Signs of Problem Drinking/Abuse Include: Important occupational, social, or recreational activities are given up or reduced because of substance abuse.
	96.2
	93.2
	-3.0

	Signs of Problem Drinking/Abuse Include: A person continues to use the substance despite knowing that it is causing or exacerbating persistent or recurrent physical or psychological problems.
	94.9
	94.7
	-0.2

	Signs of Problem Drinking/Abuse Include: Negative consequences develop.
	98.7
	94.5
	-4.2

	Signs of Problem Drinking/Abuse Include: Drinking replaces healthy modes of coping.
	95.0
	91.4
	-3.6

	Signs of Problem Drinking/Abuse Include: A person drinks in dangerous situations.
	97.5
	94.4
	-3.1


In this section, students were asked to indicate if the listed items were signs of drinking problems or abuse. As shown here, over 90% students already knew prior to the program that all of the listed signs were possible signs of problem drinking, answering over 90% on every single sign. One thing to note is that the percent of correct answers decreased for each sign after the program.
Table . Usage – Number of Times Students Use Various Substances as Perceived by Intramural and Sport Club Participants

	Usage
	Pre Mean
	Pre

SD
	Post Mean
	Post

SD
	Mean Increase

	Usage of Alcohol: Yourself
	6.65
	4.13
	6.17
	4.10
	-.48

	Usage of Alcohol: Your Friends
	8.15
	3.50
	7.67
	3.15
	-.48

	Usage of Alcohol: Rec Sports Participants in General
	6.65
	3.20
	6.33
	3.16
	-.32


Table ___ shows that for every category, with one exception, students usually perceive themselves to use substances less than both their friends and recreational sports participants in general. (Exception: alcohol use by the answerer and recreational sports professionals on the pretest.) Also, the only categories with a mean increase were illicit drug categories, suggesting that students had underestimated the use of illicit drugs prior to participation in the program.
Table   . Consequences – Likelihood of Various Consequences of Drinking (n=81) as Perceived by Intramural and Sport Club Participants

	Consequence
	Pretest Mean
	Pretest

SD
	Posttest Mean
	Posttest

SD
	Mean Increase

	Having a Hangover
	2.94
	.71
	2.66
	.84
	-.28

	Being in Trouble with Police, Residence Hall, or Other College Authorities
	2.77
	.69
	2.51
	.81
	-.26

	Damaging Property, Pulling Fire Alarms, Etc.
	2.88
	.68
	2.35
	.78
	-.53

	Getting Into an Argument or Fight
	3.05
	.64
	2.76
	.73
	-.29

	Getting Nauseated or Vomiting
	3.08
	.71
	2.69
	.79
	-.39

	Driving a Car While Under the Influence
	2.97
	.76
	2.42
	.84
	-.55

	Doing Something You Regret
	3.07
	.72
	2.99
	.74
	-.08

	Being Taken Advantage of Sexually
	2.92
	.77
	2.46
	.73
	-.46

	Being Hurt or Injured
	2.89
	.73
	2.51
	.68
	-.38

	Missing a Class due to Hangover
	2.97
	.72
	2.56
	.79
	-.41

	Receiving a Lower Grade due to Drinking
	3.01
	.71
	2.43
	.82
	-.58

	Being Unable to Complete Assignments on Time due to Drinking
	2.97
	.75
	2.37
	.80
	-.60


  1 = Very Unlikely, 2 = Unlikely, 3 = Likely, and 4 = Very Likely
After completion of the Double Dare program, the means of each “perceived likelihood” decreased, indicating that students believed consequences of all types are less likely after participation in the program. The highest perceived consequence before the program was “getting nauseated or vomiting”. (3.08 = Slightly Above “Likely”) Afterwards, the highest perceived consequence was “doing something you regret”. (2.99  = Very Near “Likely”).
Conclusion - Double Dare Program
E. Women & Alcohol

Women and Alcohol-An interactive quiz and lecture focusing on the ways in which women are affected differently by alcohol than men. This information can help all women to make smart, safe choices about drinking.

Three Goals:

1) Students will learn why women typically become more impaired after drinking the same amount as their male friends.

2) Students will learn that the consequences of high-risk drinking are often more severe for women than men.

3) Students will be provided with low-risk drinking guidelines for women and positive social norms statistics regarding low-risk drinking choices among female students at OSU.

Student Comments:  

-The major point is that women are physically more at risk using alcohol than men. Relates to me because I can now be more aware for myself and my friends; very informative.
-Very informational. The point was to try to limit our drinking and keep us aware of the consequences it might have on us. I know now not to drink as much as the guys because I’ll be worse off and could potentially put myself in danger. 

Women & Alcohol assessment

     Sample Size too small.  No assessment conducted.  

F.  Party Smart

Party Smart- To educate student residents on responsibilities and liabilities associated with hosting parties.  Ready to party?  Come find out how to be both a safe party host and party guest.  Through this interactive session, students will learn about both Ohio laws and The Ohio State University’s alcohol policies, the consequences associated with high-risk drinking, how to be a moderate, low-risk drinker, how alcohol affects men and women differently, and how to host a safe, yet fun and exciting party, when alcohol is involved.

Three goals for this event:

1. Student will understand the meaning of both high-risk and low-risk drinking and the consequences associated with each, and how to be a successful party host and party guest.

2. Students will be informed of Ohio alcohol laws, Columbus city ordinances, as well as Ohio State University’s alcohol policy and Code of Student Conduct.

3. Students will learn the signs to look for when someone is suffering from alcohol poisoning, been given a “date rape drug,” like GHB or Rohypnol, and other ways to be aware of their surroundings and their friends while partying.

Student Comments:  

-I thought this session had very good topics about partying, drinking, and being safe while at out partying. It gave me different options/choices and ideas that will keep me safer/smarter next time I go out.

-This session did a very good job of educating me on many “party” elements including alcohol, police encounters, date rape drugs and hosting. I enjoyed this session – especially learning about the different affects alcohol has on men and women. 
Party Smart assessment

The purpose of this program is to educate students on responsibilities and liabilities associated with hosting parties.  Prior to participating in the Party Smart class room session, students completed a prettest to determine their alcohol knowledge prior to the program.  After completing the course, students completed the posttest.  Below is a comparison of the percent of questions correct before and after the session.  
Table   . Program Results (n=106) – Intramural and Sport Club Participants

	Questions: Respondents Answer
	Pretest  Correct
	Posttest Correct
	Increase

	
	%
	%
	%

	The effects of a common date rape drug, GHB (gamma-hydroxbutyrate) can be felt within _____ minutes after ingestion.
	43.8
	87.5
	43.7

	The following signs indicate alcohol poisoning: Slowed Breathing
	93.3
	100.0
	6.7

	The following signs indicate alcohol poisoning: Cold and Clammy Skin
	96.1
	96.3
	.2

	The following signs indicate alcohol poisoning: Pale or Blue Coloring
	92.3
	95.0
	2.7

	The following signs indicate alcohol poisoning: Vomiting Without Waking
	98.1
	100.0
	1.9

	It is possible to die from alcohol poisoning at this Blood Alcohol Concentration (BAC) and higher:
	32.4
	95.1
	62.7

	If convicted of rioting or aggravated rioting, you will be immediately expelled for one year from all state-supported colleges in Ohio and ineligible for:
	59.2
	65.9
	6.7

	In Ohio, it is illegal to have an alcoholic beverage in a public place. Public places are places where anyone can enter freely and include.
	86.8
	82.2
	-4.6

	True or False: As a rule of thumb, a low-risk way to drink is to have one drink per hour.
	75.7
	95.1
	19.4

	True or False: A low-risk way for women to drink is to have 3 or fewer drinks on special occasions.
	64.1
	96.3
	32.2

	True or False: A low-risk way for men to drink is to have 4 or fewer drinks on special occasions.
	67.6
	97.6
	30.0

	True or False: Carbonated beverages speed up the rate at which alcohol is absorbed into your system.
	43.6
	74.1
	30.5


Overall, intramural and sport club participants increased their knowledge of “Party Smart” by participating in this program.  The gain in knowledge was evident by an increase in percent correct in 11 of the 12 questions. The question with the greatest improvement (62.7%) was “It is possible to die from this Blood Alcohol Concentration and higher.”
Table    . Consumption Questions – Intramural and Sport club Participants

	Questions
	Pretest Mean
	Pretest

SD
	Posttest Mean
	Posttest

SD
	Mean Increase

	In a typical week, how many days a week do you drink?
	3.22
	1.26
	X
	X
	X

	On a day where you drink, how many standard drinks do you typically consume?
	3.10
	.97
	X
	X
	X

	At the last party you attended, how many drinks did you consume?
	3.29
	.99
	X
	X
	X


The question with the highest mean was “At the last party, how many drinks did you consume?” with 3.29 drinks. The question with the lowest mean was “On a day where you drink, how many standard drinks do you typically consume?” with 3.10 drinks.
G.  Mystudentbody.com

MyStudentBody.com is an on-line alcohol assessment tool specific to college populations.  A one-hour program, students answer questions and receive information about their own alcohol use and college student’s alcohol use nationwide.  At the end of each session, they must pass a quiz.  An 80% score is considered passing and garners them credit for the Recreational Sports Success Series.  The student then prints out a confirmation sheet and brings it into the Student Wellness Center where it is filed by the program coordinator.

This site is an on-line alternative for students who are not interested or don’t have time to attend a recreational sports success series program.  The fees associated with MyStudentBody.com are paid by the Student Wellness Center, making the service free for all OSU students.  

Student Comments:  

-I think this was a very good course for first year students. It shows important info that I could use in everyday life. I really liked the articles that were presented. 
-This was a rapid but thorough overview of the risks, consequences, and ramifications of alcohol usage among college students
Purpose:  Address Stated Learning Goals




Stated Learning goals:

1. Increase students’ knowledge regarding the effects and the potential safety, health, social, academic, and legal consequences of high-risk drinking behavior.

2. Correct misperception regarding norms for alcohol and other drug use at OSU, as most students overestimated the amount their peers are drinking.

3. Guide students in evaluating their expectancies regarding and motivations for high-risk drinking and other drug use.

4. Assist students in exploring alternatives to drinking and other drug use.

5. Define and encourage low-risk, responsible drinking. 

6. Provide information about alcohol and other drug use specific to women.

7. Provide students with information about campus and community alcohol prevention, student assistance, and wellness resources.

GOAL:  Improve awareness/knowledge of BAC, high-risk drinking, negative consequences associated with high-risk drinking, differences between genders and alcohol-free alternatives on and off campus.

Method:  Collect participation data.  Ensure that participants passed MyStudentBody.com evaluation with at least an 80% score.

TOTAL PARTICIPANTS:  1160
QUALITATIVE SAMPLE SIZE:  1003
NOTE:  As part of the BASICS program, students are asked to complete a mystudentbody.com assessment.  This group is included in quantitative evaluation of mystudentbody.com but, due to the confidential nature of the BASICS program, their qualitative data is not recorded.

Participant/Evaluation

	Quarter 
	TOTAL # of participants
	# of evaluated 

participants
	High Score/Low Score
	Mean Score

	Autumn ‘05


	7
	0
	
	

	Winter ‘06
	38
	19

	95/75
	86.1

	Spring ‘06
	24

	10
	100/80
	88.5

	Summer ‘06
	3

	0
	-
	-

	Autumn ‘06


	1088
	974
	100/60
	87.2

	TOTAL
	1160

	1003
	100/60
	87.2


VI.  Focus Groups

Over the course of the grant, 6 focus groups will be conducted to measure effectiveness, awareness and likeability of the Recreational Sports Prevention Program.  Discussion questions will be aimed at the attitudes and behavior of the target population.

Focus groups will also provide important feedback on program materials.  Potential incentives and social norms marketing materials will be reviewed by focus groups.  

The focus groups will be organized and overseen with help from the Office of Student Affairs Assessment.  Groups will be collected from a variety of different sport club and intramural sport programs.  Populations will also be diverse in ethnicity, age, year in school, and living situation (on campus, off-campus, fraternity, etc.).

Focus group sessions will last around 1 hour.  Students will be given $10 gift cards as incentives for participation.  All notes from the focus group will be filed as part of the quarterly reports.


Due to delays in IRB approval, focus groups were pushed back to the Spring of 2006.

Focus Groups Discussion RUBRIC

1. Where do intramural & sport club participants get most of their information?

a. How did you first hear about recreational sports?

b. Who do you go to for information?  Schedule changes, practice schedule, eligibility requirements, etc.

2.  What do you think intramural & sport club participants’ attitudes are towards alcohol?

a. Do you think students show much concern about their alcohol use?

1. Have you ever seen a student express concern about their alcohol use?

2. If yes, how did his/her peers respond?

3. What sorts of conversations do you hear about alcohol use?

3. What incentives do you think would encourage people to participate in alcohol/other drug programming?

a. Money?

b. More game play (tournaments, etc.)

c. Lowered recreational sport costs

d. Gift cards?

1. If yes, to where?

e. Other ideas

4.  I’m going to show you some social norms ads now.  What do you think?

a. Do you like it?

1. What do you like about it?

2.  What do you think intramural and sport club participants would like about it?

b. Do you not like it?

1. What don’t you like about it 

2. What do you think intramural and sport club participants wouldn’t like about it?
Focus Group #: 1

Intramural/Sport Club: Sport Club  

Date:  5/1/2006

Time: 5:30 PM

Location:  SWC

# of people in focus group: 9 (5 Women’s Lax, 4 Crew)

Facilitator: Anne-Marie Farrell

Note-taker:  David McDermott

A. Executive Summary:


Posters (Appearance):


The focus group preferred the blue/green posters over the orange.  They preferred pictures which featured athletic poses and which were clearly identifiable as a sport club.  The logo was seen as a strength of the poster, both in composition and in appearance.  The background shapes (apples, clouds) confused the focus group.  


Posters (Messages):


The focus group liked 3 of the messages (Most have 0 to 6, Not everyone drinks, and participating in sport clubs improves academic performance.  They felt that the first two promoted low-risk or “light” drinking while the latter contained a positive message that they found true in their own experience.  There were some concerns about vague terminology (“most”…what’s the actual statistic) and the age of the statistics (2002, for one) but felt positive about the messages.


The group generally did not like the 4th message (22% decreased).  Since they had no reference point (i.e., how many drinks they decreased from ), they didn’t get the impression that it was encouraging low-risk drinking.  Interestingly, they cited a causal relationship between joining a sport club and decreasing alcohol use which was not expressly stated in the poster.  They felt that the increased commitment of joining a sport club cut down one’s free time (to potentially use consuming alcohol).


Information:


The Involvement Fair and the rec sports web site were seen as the two biggest sources of information for sport club athletes.  The involvement fair was seen primarily as a recruitment tool while the website was used for recruitment, schedule updates, policy information, and a variety of other things.


Interestingly, Crew club members were more likely to a) have no prior experience and b) hear about it after arriving at school while LAX members were more likely to have considered club sports before they arrived to college.  One student admitted to browsing the website prior to applying to OSU and noted club sports as a factor in his college search.


Attitudes:


What stood out most immediately was the difference between a sport club that had a coach (crew) and one that functioned with student leaders (LAX).  The former saw alcohol as having no relationship with crew and even had a dry training season.  The latter admitted to having alcohol at social gatherings (rookie night, senior night, and occasionally fundraisers).  The presence of coaches was seen by both teams as a strength in alcohol/other drug enforcement.  While both teams had dealt with alcohol incidents in a disciplinary way (confronting the athlete, using the chain of command), the presence of a coach made the situation easier.


The focus group pointed out that some sport clubs center their recruitment and marketing around alcohol.  If they had alcohol at any of their social gatherings, drinking would be “an option, not a requirement.”  With LAX, this was more likely to be a team event while with CREW this would be a social event not affiliated in any way with the team.  


Neither team saw drugs as playing any sort of role in their sport clubs.  


Incentives:


The focus groups saw money and food as primary motivations for sport club athletes.  All sport clubs need considerable funding and any help along these lines would be encouraged.  They also pointed out that if it’s required, and it’s tied to funding, then every club will do it (although more organization/support from the Sports Club staff would accelerate this process).

B. Interpretation:


The first thing that stood out about the focus group was the different norms, policies, and habits of different sport clubs.  They were variances in their composition, their policies, their enforcement, and their attitudes towards alcohol & other drugs.  These factors are all important in terms of accessing the sport clubs with AOD information.  Chief among these was the presence or lack of a coach/authority figure.  


The group also generally recognized that alcohol issues existed with sport clubs (using alcohol for illegal fundraisers, using alcohol for recruitment) but acknowledged them only as a secondary source (observer) and on a group by group basis.  


The feedback on the posters, information sources, and incentives was also beneficial and will help the program.

C.  Recommendations:  

-Identify/classify whether a sport club has an active coach or whether it’s student led…

-Evaluate composition of posters (specifically pictures)

Focus Group Notes 5/08/06

Focus Group #: 2

Intramural/Sport Club: Sport Club & IM sports  

Date:  5/8/2006

Time: 5:30 PM

Location:  SWC

# of people in focus group: 6 (5 Sport clubs, 1 IM)

Facilitator: Anne-Marie Farrell

Note-taker:  David McDermott

A.  Executive Summary
Posters


The blue/green color was preferred over the orange but both colors were seen as “bright and catchy.”  The students liked the shapes (apple, clouds) in the background.  They preferred the picture of the lacrosse player and the rock climber.  The other pictures were seen as undersized (softball player) and “fuzzy” (racquetball player).  The racquetball player was also seen as unathletic.


In general the students preferred the following two messages:  22% decreased and 27% don’t drink.  22% was seen as a “disappointingly low number” but was viewed as a “positive” message.  In passing, the students hypothesized that a student would be able to take away a correlation between joining a club sport and reducing their alcohol use.  27% is seen as a message which “beats the stereotype that everyone drinks.”  Students preferred the term “recreational sport participants” to the term “intramural and sport club participants”


The poster relating to improving academic performance was seen as a positive message but the students felt that this statistic was probably more accurate with sport club members as compared to intramurals.  “Most” was seen as an ambiguous term.  Students would prefer to see the actual stat.


0 to 6 drinks was seen as a problematic message.  Students noted that 6 drinks for one person might be “a hell of a lot” while it might be hardly anything for someone else.  Again, “most” was seen as a problematic word and the students preferred an actual stat.  The students were also confused about the goal of the poster.  They weren’t sure whether the poster was associating alcohol with recreational sports…i.e. is drinking an extension of rec sports…(they felt no)

Where do they get their information?


The involvement fair was seen as a major recruiting point for sport clubs.  After that, recruiting depends on the club.  Some recruit more aggressively than others.  In general, students felt that if you were interested in sport clubs, it was your responsibility to go out and find it.  No one was going to drop it in your lap.  A lot of students come to college already intending to participate in recreational sports.


Websites were also seen as points of information.  Intramurals get virtually all their information from the web site while sport clubs get a considerable amount.  Both the OSU mainpage and the rec sports page were cited as having “framing” problems and not being that attractive.  


Attitudes

Alcohol was seen as a social experience utilized by different clubs in different situations.  Some clubs are more likely to use it than others while some clubs are very strict on it (crew).  In general, sport club athletes were seen as “just like the rest of the students….casual, weekend drinker.”  Some teams would have sponsored team events where alcohol was present while others would never permit that.  For teams that did sponsor events, club money was often used to purchase the alcohol.  Sometimes these parties were viewed as recruiting opportunities.

There were a number of factors differentiating between rec sports.  These include coach or no coach, whether the sport is more like a varsity sport or more like a club sport, martial arts (alcohol use (as a team) is very rare in martial arts clubs), and club leadership.  

Alcohol was rarely discussed in terms of prevention or problems associated with use.  Alcohol use was discussed in terms of “upcoming events.”  Rarely, a teammate will discuss a concern about a teammate’s alcohol use but this is usually a secondary source.  Any concerns you do hear are short-term concerns (test tomorrow, etc.)

Incentives

Food and money were seen as incentives.  Some sport clubs can be extremely expensive.  Any money that can be contributed to that is seen as positive.  Students also stressed that no money should be taken out of the budget.  Competing clubs against each other was seen as a possible fundraiser but only if the pay-off was significant enough.

B. Interpretation

Sport clubs have different compositions and attitudes.  Many closely resemble varsity clubs in their attitudes, composition, and alcohol/other drug policies.  Many others are more traditional “clubs” where interaction is more informal and often student leaders are the primary authority.  Alcohol/Other drug issues are more of an issue with this second population.  

Most students didn’t see sport club participants as any more or less at risk than the “average college student.”  However, there are rights and responsibilities which the sport club participant has which aren’t bestowed upon the average student.  

C. Recommendations  

-Again, we are looking at different sport clubs in different situations (coaches/no-coaches, for example) having different relationships with alcohol & other drugs…Perhaps there should be different requirements for a team depending on whether or not they have a coach

-Alcohol use is occasionally used for fundraising…recruiting….both of which are against policy…students should be made more aware of this.

-The involvement fair is a pivotal event in the sport club year…both for recruitment and exposure

-Any assistance with fundraising is going to be a huge motivation for sport clubs

Focus Group Notes 8/3/06

Focus Group #: 3

Intramural/Sport Club: IM sports  

Date:  8/3/06

Time: 4:00 PM

Location:  SWC

# of people in focus group: 5 (3 IM participants, 2 IM staff), (4 female, 1 male)

Facilitator:  Dave McDermott

Note-taker:  Janele Bayless

A.  Executive Summary
Posters


The green posters were preferred to the orange posters.  The messages stood out better and they could be read from farther away.  In general, the messages were short, easy to read.  They liked the fact that the posters were pretty simple.  Being “not too hectic” was seen as a strength.  


The “stress relief” message was seen as the strongest and the one most everyone agreed with.  The “tobacco” message was also considered a strong message (very believable).  The “27% don’t drink” message was viewed as a small percentage and the students thought it might have the opposite effect that was intended.  “Making friends” was seen as a message which was more applicable to sport clubs than to intramurals since most intramural teams are formed with people they already know.

Where do they get their information?


The website is the primary place where students get all of their information.  There were some growing pains when this first happened, but now everyone is used to it and it’s hard to get people to even come into the rec sports office.  

Attitudes


The biggest conversations regarding alcohol that students heard involved post-game plans.  With the exception of hockey, no one saw any sort of in-game type problems around alcohol.  Students did not correlate drinking with intramural sports directly….they correlated drinking with college….and college with intramural sports.  Softball and Hockey were both seen as problem sports.

Incentives


The reimbursement for registration fee was seen as a strong incentive.  People need to be made more aware of it….schedule needs to be available on the website.  


People might receive additional tournaments/games well.  It depends on how aware of this people are, how much time they have to plan and the structure of the team.  Other incentives included food, cash prizes, & raffle prizes.


The group also thought having the courses in the dorms may help….since students are more likely to attend something that’s close to their home.

B.  Interpretation

Utilizing the web site has to take a higher priority for HBHM.  This is where students get their information.

Alcohol issues stand out in some sports more than others.  Paying attention to that would target a more at-risk population.  

The incentives in place are appealing but not well-known.  Efforts need to be made to make students more aware.  

C.  Recommendations  

-target certain sports with programming

-HBHM has to utilize the rec sports home page to make students more aware of the program and the incentives

Focus Group #: 4

Intramural/Sport Club: Sport Clubs  

Date:  11/8/06

Time: 2:00 PM

Location:  SWC

# of people in focus group: 7 

Facilitator:  Dave McDermott

Note-taker:  Katie (Janele’s asst)

A.  Executive Summary
Attitudes:


Both coaches and leaders on the club can play a significant role in the role alcohol and other drugs play in sport clubs.  The group noted that some clubs have a more “competitive” atmosphere and that some clubs have a more “social” atmosphere and that social clubs tend to be associated more with alcohol use.  One member cited football and alcohol as inter-related and considered that a sizable influence @ OSU.  Generally, the decision of whether/when to use alcohol responsibly rests with the individual except at club functions where alcohol use is prohibited:

      Speak Up:


Speak Up was considered the easier of the two modules.  Students could find it and complete it without difficulty.  There was some confusion in the first module about whether the two females were a same-sex couple or just friends.  They also considered the violence shown (controlling behavior) to be minor and to be not something that they normally associate with abuse.  The third module was also seen as unrealistic.  “If you said that to someone, they would get very mad” said one member of the group.  They thought that it would be a good idea to show alternative solutions to the same problem and/or alternative outcomes.  On average, it took students 45 minutes to complete the module.

       Mystudentbody.com


The mystudentbody.com was seen as very lengthy, sometimes taking 2-3 hours.  Although finding it and negotiating the site were easy enough, the length was very frustrating.  In general, students felt overwhelmed with information especially with the details.  They thought that the part of the brain was “more than they needed to know.”  The language was good, though, and they liked the interactive parts.  They also felt that the time frame for completing the modules was appropriate.

       Incentives:


The group felt that group wide seminars might be more appropriate for certain clubs (especially team clubs).  They were interested in prizes for people with the highest scores.  Focusing on new members to the club was seen as key.  Specific incentives students were interested in include:  increased funding, food, advertisement opportunities for their club (especially in the RPAC) and gift cards to local places on campus.  “If it’s not mandatory, no one will do it” noted one participant.

B.  Interpretation

Participants again noted the important role of coaches/leaders in their alcohol policies (both official and unofficial).  

Certain clubs would prefer a group option to the individual and all participants would prefer a shorter version of MSB.com.  Speak Up was seen as the better of the two but was sometimes unrealistic.  

In general, the group was pretty understanding about having to go through the modules (probably the students who are attracted to focus groups are not the ones who disagreed with having to do these).  

Incentive ideas were similar to previous focus groups with the addition of advertisement space in the RPAC.  

C.  Recommendations  

-continue to stress the role of captains/coaches

-Explore the addition of a group alternative (instead of MSB)

-Explore advertisement space in the RPAC as a team incentive

Focus Group #: 5

Intramural/Sport Club: Sport Clubs  

Date:  11/8/06

Time: 3:00 PM

Location:  SWC

# of people in focus group: 5 

Facilitator:  Dave McDermott

Note-taker:  Candice

A.  Executive Summary 
Attitudes:


Differences were cited between clubs (more social vs. more competitive) although it was admitted that there are always some people who just don’t care.  Stricter teams have policies which include no drinking on game weekends or nights before the game or no wearing club gear if you go out drinking.  Even if a social outing is held where alcohol is present, no one is “forced” to drink, non alcohol options are available.  In general, smaller, less organized clubs have less guidelines, larger more organized clubs have more.  Having a coach vs. being student led also makes a big difference.  Student leaders can also have a big impact.  

      Speak Up:


The students spent 5-10 minutes completing speak up, which wasn’t too bad.  They appreciated the captioning (can’t use sound in the computer lab) but noticed that you could skip through the videos and that there was a summary at the end (so you didn’t really need to watch them).  They had very few problems logging in although they needed e-mail instructions (which some got from president right away, some got late, some weren’t clear, etc).  They liked the movies and appreciated the fact that they were shown talking to both sides (talk to the abuser, and the abusee).  They felt the videos were moderate and weren’t sure if they verbal abuse/controlling behavior clip constituted “abuse” nor if the stalking one was “really serious.”

       Mystudentbody.com


Mystudentbody took 1-1.5 hours to complete.  Some of it was interesting (carbonated beverages, statistics) but some was “too much information” (parts of the brain).  The quiz was very difficult and they had to read every article very thoroughly to get the answers.  They had no idea how long it was going to take before they started so sometimes they’d have to stop and go back.  They liked information on signs of abuse and alcohol poisoning.  They were curious as to whether there was a way to complete this in another language (international students on their teams).


Overall:  


The participants felt like mystudentbody.com could be shorter and more concise.  They also disliked being “forced” to do it.  They would like to see a written version or a group option available.  They felt threatened to complete them (“do this or you can’t play.”)

       Incentives:


Fundraising and food were again seen as possible incentives although they noted that it would be important to have options available (since each club is interested in different incentives).  4 out of 5 students felt a group presentation would be a better option.  

B.  Interpretation

Participants again noted the important role of coaches/leaders in their alcohol policies (both official and unofficial) and the difference between competitive and social clubs.  

Speak Up was seen as sometimes too moderate (not extreme enough) while mystudentbody was seen as two long and detailed.  Certain clubs would prefer a group option to the individual completion.    

In general, the group was pretty frustrated with having to go through the modules although they did find some information they liked and/or found useful.    

Incentive ideas were similar to previous focus group.  However, they thought groups should get to choose their incentives since each group has different interests.   

C.  Recommendations  

-continue to stress the role of captains/coaches

-Explore the addition of a group alternative (instead of MSB)

-Explore options for international students and/or students without access to a computer.

-Let participants know the approximate time it takes to complete each module before hand so they can schedule it in.  

Focus Group #: 6

Intramural/Sport Club: Sport Clubs  

Date:  11/8/06

Time: 4:00 PM

Location:  SWC

# of people in focus group: 6 

Facilitator:  Dave McDermott

Note-taker:  Jen Moning & Derek (sport clubs)

A.  Executive Summary 
Attitudes:


Clubs noted that clubs are your main social circle.  For a lot of club members, that’s who you spend your time with.  Naturally, social outings occur and alcohol is often present.  Some drink and some don’t.  They also noted that the reputation of the club has a big factor.  Some clubs have a reputation of alcohol use and/or use alcohol to recruit.  Others do not.  

      Speak Up:


Took about 20 minutes to complete, on average.  Thought it was interesting, well put together and “more engaging than most of these things.”  Easy to use for most although one person couldn’t get the videos to work.  In some ways, the information was seen as repetitive and some of the warning signs seemed unclear.  The group had a hard time differentiating between an innocent argument and abuse in the first video.  They also noted that, in the third.video, “it’s a lot harder to talk to the drunk person than the video showed.”  They were interested in seeing two different outcomes from the same situation (two different ways someone might react).  They felt like the videos addressed good issues. 

       Mystudentbody.com


Took 45-60 minutes for some, 1.5 hours for others.  The module was easy to find.  One person found factual information that they felt was incorrect (no examples cited) but most liked the information.  They felt it was too detailed at times.  The interactive section was seen as a strength.  


Overall:  

 Overall, they felt the modules were both good and appropriate.  One student used them for first-year experience credit.  There was some confusion on why they had to do it and some confusion from their presidents on when it had to be done, whether it was mandatory, etc.  There was also some interest in more specific alcohol information.  


The participants felt like mystudentbody.com could be shorter and more concise.  They also disliked being “forced” to do it.  They would like to see a written version or a group option available.  They felt threatened to complete them (“do this or you can’t play.”)

       Incentives:


Food and gift cards were seen as OK incentives.  A group option was appealing but participants didn’t want to take away from practice time and that’s the only time the whole team’s together.

B.  Interpretation

This group felt strong social connections to their fellow club members since they spent so much time together.  Sometimes this involved alcohol use but it was very different from club to club and some clubs, they knew, used alcohol to promote their club.  A reputation of a club was also seen as a strong influence on alcohol/other drug issues.

Speak Up and Mystudent body were appreciated but Speak Up was seen as a bit idealistic and mystudentbody was a bit too detailed.  They were interested in more information specific to athletes.  

C.  Recommendations  

-continue to stress the role of captains/coaches

-Explore the addition of a group alternative (instead of MSB)-seemed appealing to some clubs, not appealing to others.

-Use more specific alcohol/athlete information.

VII.  Social Norms Marketing

Over the course of the grant, 7 social norms messages were selected and 8 different posters were designed.  Data came from the 2002 Quality & Importance of Recreational Services (QIRS) report, the 2004 CORE survey on alcohol & other drug use and the 2004 Intramural & Sports Club Assessment report.  

GOAL:  Decrease misperceptions of student alcohol & other drug us among the targeted population 

IMPLEMENTATION:  
Social Norms posters were distributed in all of the recreational facilities and resident halls.  They were also available on the web-site.  Posters were adapted to be displayed on the TV.  They were also included in all presentations and program brochures.  Tote bags containing social norms messages were also designed and distributed (Tote bags were paid for through SWC funds, not through grant funds).

Social Norms:  

Message #1:  __87% of recreational sports participants don’t use tobacco.  

–2002 Quality & Importance of Recreational Services (QIRS) report


Date printed:  1/3/2006



Date posted:  1/3/2006



# of copies posted:  50




Locations of posted copies:

Message #2:  Not Everyone Drinks!  27% of recreational sports participants don’t drink alcohol.  2 different designs


      -2002 QIRS report




Date printed:  1/3/2006



Date posted:  1/3/2006



# of copies posted:  50




Locations of posted copies:

Message #3: 92% of participants agree!  Participating in recreational sports is a great way to reduce stress.

-2002 QIRS report



Date printed:  1/3/2006



Date posted:  1/3/2006



# of copies posted:  50




Locations of posted copies:

Message #4:  85% agree!  Participating in recreational sports is a great way to make friends.

-2002 QIRS report




Date printed:  1/3/2006



Date posted:  1/3/2006



# of copies posted:  50




Locations of posted copies:

Message #5:  Most intramural and sport club participants have between 0 and 6 drinks per week.

-2005 Recreational Sports Survey




Date printed:  Summer 06


Date posted:  9/29/2006


# of copies posted:  200



Locations of posted copies:  Residence Halls, RPAC, satellite rec centers, bulletin boards in Younkin & SHS, 

 *ORIENTATION PACKETS:  6,000 backpacks were given out (paid for by general wellness funds, NOT grant funds) with this message on it.  One was given to every student attending summer orientation and the rest were distributed among the sport clubs.
Message #6:  22% of intramural and sport club participants have indicated a decrease in their alcohol use in the last year. 

-2005 Recreational Sports Survey




Date printed:  Summer 06


Date posted:  9/29/2006


# of copies posted:  200



Locations of posted copies:  Residence Halls, RPAC, satellite rec centers, bulletin boards
Message #7:  Most intramural and sport club athletes agree.  Participating in recreational sports helps them to improve their academic performance.

-2002 QIRS report




Date printed:  Summer 06  



Date posted:  9/29/2006


# of copies posted:  200



Locations of posted copies:  Residence Halls, RPAC, satellite rec centers, bulletin boards
Social Norms Assessment

Social Norms Materials

Four different 18” X 24” posters were created to educate students about the number of students that actually drink.  Students typically overestimate the number of students who drink and the amount that they drink.  Below is one of the four posters.  
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Most intramural and
sport club participants
have between 0 and 6
drinks per week.

—2005 Recreational Sports Alcohol Survey
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As part of the CORE posttest, intramural and sport club participants were asked if they had observed the posters on campus.

Table     .  Question:  Have you observed the following posters on campus? (The survey included pictures of the posters.)

	
	Yes
	No
	Unsure
	Total

	
	f
	%
	f
	%
	f
	%
	%

	Intramurals & Sport Clubs
	166
	46.4
	144
	40.1
	48
	13.4
	100.0

	Intramurals
	99
	49.0
	72
	35.6
	31
	15.3
	100.0

	Sport Clubs
	115
	44.4
	109
	42.1
	35
	13.5
	100.0


Almost half (46.4) of the intramural and sport club participants indicated that they had seen the posters on campus.  However, there was a greater percent of intramural participants who saw the posters as compared to the sport club participants.

VIII.  Late-Night Programming

The Moonlight Madness Campaign consists of a series of fun, alcohol-free late-night events that take place on Thursday, Friday and Saturday nights throughout the school year.  Events take place both on campus and in the Greater Columbus area.  These alternative entertainment options are a part of OSU’s Comprehensive Alcohol Plan.  

Events are generally well attended.  In the 2003-2004 school year over 33,000 students attended the over 50 events.  Beginning in December 2005, all students attending events are screened for their participation in intramural sports or membership in a sport club.


With the Recreational Sports Prevention Program, one late-night event (such as tournaments, sports fests, etc.) each quarter will be drawn up specifically targeting intramural participants and sports club participants.  The program coordinator will work with the coordinator of intramural sports and the coordinator of sports clubs to plan these events.    


Students also have opportunities to plan late-night events.  Applications are submitted each quarter and reviewed by a student/staff/faculty panel.  

Student Comments:  

-I think this was a creative & good idea.  I had fun.  Took mind off stress of finals for a while.

-It was fun and is better than sitting around.

LATE-NIGHT PROGRAMMING

GOAL #1-Expose recreational sport participants to marketing/information pertaining to current late-night programming conducted by the Student Wellness Center.

GOAL #2- Plan, implement and assess one large-scale late-night event per quarter specifically aimed at recreational sport participants.

GOAL #2a- Incorporate intramural/sport club participants in the planning of late-night events



LATE NIGHT PROGRAMMING (TOTAL)

	Progress Reports:  (for the period ending…)
	Events offered
	Total attendance (for all students)

	12/8/2006


	24
	11,391

	3/16/2006


	25
	8,329

	6/8/2006


	21
	12,326

	8/25/2006


	0
	0

	12/7/2006


	12
	3, 418

	3/31/2007 (comprehensive)-SUM
	82
	35,464


LATE NIGHT PROGRAMMING:  TARGETED 
	Progress Reports:  (for the period ending…)
	# of events
	Total attendance 

	12/8/2006


	0
	0

	3/16/2006


	1
	75

	6/8/2006


	2
	575

	8/25/2006


	0
	0

	12/7/2006


	9
	1653

	3/31/2007 (comprehensive)-SUM
	12
	2303


Note:  In Autumn 2006, all late-night events were moved to the Recreation and Physical Activity Center (RPAC).  

Late Night Programming


GOAL:  7,500 intramural and sport club participants participate in late-night programming by Dec. 31, 2005.  

	Progress Reports:  (for the period ending….)
	Stated goal
	# of participants 

	12/8/2006


	0
	42

	3/16/2006


	2500
	3581

	6/8/2006


	2500
	5083

	8/25/2006


	0
	0

	12/7/2006


	2500
	1097

	3/31/2007 (comprehensive)-SUM
	7500
	9803


*NOTE:  For the period ending 12/8/2005, students were only screened for their participation in recreational sports at 1 event.  


Attendance Evaluation


	Progress Reports (for the period ending….)
	# of recreational sport participants attending a late night event NOT specifically targeting recreational sport participants
	# of recreational sport participants attending a late-night event specifically targeting rec sport participants
	TOTAL

	12/8/2006


	42
	0
	42

	3/16/2006


	3,506
	75
	3,581

	6/8/2006


	4,802
	281
	5,083

	8/25/2006


	0
	0
	0

	12/7/2006


	0
	1097
	1097

	3/31/2007-cumulative

	8,350
	1453
	9,803


Late-Night Advertising

a. Poster #1:  Late-night basketball tournament

Date printed:  2/10/2006

Date Posted:  2/10/2006

Amount Printed:  25
Locations posted:_Recreational Facilities, Student Wellness Center___

b. Poster #2:_Hoops Party_

Date printed:_3/28/2006________

Date Posted:__3/28/2006_______

Amount Printed:  350
Locations posted:_Residence Halls, Recreational Facilities, Student Wellness Center_______________

c. Poster #3:  Late Night @ RPAC
Date printed:___9/15/2006________________

Date Posted:____9/18/2006___________

Amount Printed:  350
Locations posted:___All resident halls, kiosks
d. Poster #4:__Late Night @ RPAC-Every Friday Night! 
Date printed:____9/22/2006_______________

Date Posted:_____9/22/2006____________

Amount Printed:  700

Locations posted:  RPAC, campus kiosks, residence halls, 
Late-Night Events:


GOAL:  Provide alcohol free entertainment to recreational sports participants on Thursday, Friday, and Saturday nights.  


Attendance numbers are total attendance numbers.  Indicated attendance is reported above.  

	Event
	Attendance
	Date

	World AIDS Day Late Night
	300
	12/1/2005

	Hale Center Midnight Breakfast
	287
	12/3/2005

	International New Year's Eve Party
	1078
	12/31/2005

	Jericho Road Breakfast
	900
	12/2/2005

	COSI After Dark
	2500
	1/6/2006

	Jericho Road Breakfast
	675
	1/6/2006

	NtSig Movie Night
	40
	1/20/2006

	Hale Center Video Game Tournament
	150
	1/20/2006

	Delta Sigma Theta Lock-In
	125
	1/27/2006

	Movimientos Spanish late-night
	250
	1/27/2006

	FREE IceSkating
	414
	1/28/2006

	Jericho Road Breakfast
	710
	2/3/2006

	2nd Annual Freestyle Friday
	335
	2/3/2006

	BuckeyeThon
	350
	2/3/2006

	Mock Trial at OSU
	55
	2/4/2006

	Phi Alpha Delta Moonlight Madness
	30
	2/9/2006

	Pizza, Pop, Music & Board Games
	250
	2/10/2006

	Cherish Your OSU Memories
	40
	2/10/2006

	Queerly Cupid Valentine's Day Dance
	50
	2/11/2006

	FREE Get out of the Cold
	70
	2/11/2006

	OSU Contact
	175
	2/11/2006

	FREE Throwback to Childhood
	65
	3/4/2006

	"Up the Road" from Jericho Road Breakfast
	255
	2/17/2006

	NtSig Movie Night
	30
	2/17/2006

	From Then to Now: African American Journey
	468
	2/25/2006

	March Madness Basketball Tourney
	75
	3/2-3/4/2006

	Jericho Road Breakfast
	710
	3/3/2006

	Late Night @ the Hale African American Student Center
	267
	3/4/2006

	Hale Center Midnight Breakfast
	286
	3/9/2006

	Final Four Viewing
	225
	4/1/2006

	Morrison Pool Party
	60
	4/7/2006

	NCAA Football 2006 Playstation Tournament
	136
	4/14/2006

	Cherish Your OSU Memories
	25
	4/21/2006

	Moonlight Carnival
	50
	4/22/2006

	Free for all Dodgeball
	100
	4/27/2006

	Late Night @ Columbus Zoo
	7000
	4/28/2006

	Pizza, Pop, Music & Board Games
	250
	4/28/2006

	MM with Amongst the Grass
	175
	4/29/2006

	Comedy Show
	437
	5/4/2006

	Cinco De Mayo
	350
	5/5/2006

	Jericho Road Breakfast
	910
	5/5/2006

	Celebrating Mozart
	50
	5/6/2006

	The Other Prom
	168
	5/6/2006

	Lil Sibs' Carnival
	600
	5/6/2006

	FREE Spring Fling
	75
	5/19/2006

	"Up the Road" from Jericho Road Breakfast
	370
	5/19/2006

	Relay for Life
	800
	5/19/2006

	Jericho Road Breakfast
	620
	6/2/2006

	Hale Center Breakfast
	386
	6/3/2006

	Late Night @ RPAC
	475
	9/22/2006

	OSU Dodgeball Kickoff Tournament
	115
	9/29/2006

	Dip, Dive, Dodge
	85
	10/6/2006

	Jericho Road Breakfast
	715
	10/6/2006

	Up the Road from Jericho Road
	285
	10/27/2006

	Buckeye World Tour Late Night
	500
	10/13/2006

	Behind the Music: Hip Hop Takes Over the World
	150
	10/20/2006

	Here Comes the Sun: George Harrison Journey
	55
	10/27/2006

	Argentine Tango Milonga
	110
	11/3/2006

	It's a House Party!
	40
	11/10/2006

	Fall Brawl X-Box Challenge
	75
	11/17/2006

	Jericho Road Breakfast
	765
	11/17/2006


IX.  BASICS 

Beginning in October of 2005, students participating in the BASICS program will be screened for intramural sport participation/sport club membership.  This data will be collected quarterly and filed in the reports.

A small percentage of students refer themselves to the BASICS program.  They recognize problematic issues arising with their drinking and seek a one-on-one intervention.

The vast majority of BASICS appointments are court-referred and/or referred from a university source (residence halls, judicial affairs, etc.).  In these cases students are required to complete an alcohol education session by their judge or their hall director.  

The program coordinator of this grant has also made intramural and sports club staff and student leaders more aware of the BASICS program.  They are encouraged to make referrals to the program.  The referrals may be used for disciplinary measures.  Student leaders and staff are also encouraged to make their students more aware of the program so that, if necessary, they may self-refer.  

NOTE:  Due to the confidential status of the BASICS appointment, only satisfaction and participation data will be collected for BASICS participants.  

BASICS Participation Data

GOAL:  Facilitate 75 BASICS sessions with recreational sports & intramural participants by Dec. 31, 2006.

Baseline:  0


	Progress Reports:
	Stated goal
	# of participants 

	12/8/2006


	0
	7

	3/16/2006


	25
	19

	6/8/2006


	25
	14

	8/25/2006


	0
	3

	12/7/2006


	25
	17

	3/31/2007 (comprehensive)-SUM
	75
	60


Data sources:  Wellness Coordinator, Karen Donnelly

NOTE:  The BASICS program is a confidential assessment.  Only participation data will be collected.

X.  CORE assessment


The CORE survey was administered electronically in Spring 2006.  An insufficient sample size was obtained.  Data is included but should not be considered significant as a +/- 10% confidence interval makes the data insufficient.   
Purpose:  Address Stated behavioral goals:

Stated Behavioral Goals

1. Decrease the high-risk drinking rate among our selected population by 5%.

2. Decrease frequent high-risk drinking among our selected population by 5%.

3. Decrease the percentage of our selected population who experience negative outcomes as a result of drinking by 5% on each negative outcome.

4. Decrease the positive expectancies students have of alcohol consumption by 5% for each positive expectation.

5. Decrease the acceptance of other individuals’ drinking by 5%

NOTE:  Target goals & Baseline data provided below

GOAL:  Decrease the high-risk drinking rate among our selected population by 5%.

Data collection:  Think back over the last two weeks.  How many times have you had five or more drinks in a sitting?


Evaluation:  1 time or more



Baseline data:  61.7%



Target goal:  56.7%



CORE 2006 data:  62%

Data collected:  CORE survey, spring 2006
GOAL:  Decrease frequent high-risk drinking among the selected population in the last two weeks.

Data collection:  Think back over the last two weeks.  How many times have you had five or more drinks in a sitting?


Evaluation:  3 times or more

Baseline data:  32.3%


Target goal:  27.3%


CORE 2006 data:  32%

GOAL:  Decrease the percentage of our selected students who experience negative outcomes as a result of drinking by 5% on each negative outcome.



Data Collection:  In the last year have any of the following things happened as a result of drinking alcohol




Hangover:





Baseline__77.7%__





Target goal_72.7%__





CORE 2006 data:  74%



Poor Test Score:





Baseline__28.7%__





Target goal__23.7%__





CORE 2006 data:  26%



Trouble with Police:





Baseline__15.2%__





Target goal__10.2%__





CORE 2007 data:  15%



Damaged Property/fire alarm





Baseline__13.0%__





Target goal__8.0%__





CORE 2007 data:  14%



Argument or Fight





Baseline___39.1%_





Target goal__34.1%_





CORE 2007 data:  42%



Nauseated or Vomited:





Baseline_64.7%__





Target goal__59.7%_





CORE 2007 data:  32%



DUI-not arrested:





Baseline__39.9%__





Target goal__34.9%_





CORE 2007 data:  32%



Missed Class:





Baseline__46.2%__





Target goal_41.2%__





CORE 2007 data:  47%



Been criticized by a friend for alcohol use





Baseline__33.5%_





Target goal__28.5%__





CORE 2007 data:  40%



Memory Loss





Baseline__40.3%___





Target goal__35.3%__





CORE 2007 data:  44%



Later Regretted Action

Baseline__50.1%__





Target goal__45.1%_





CORE 2007 data:  43%



Been Hurt or Injured:





Baseline_18.6%__





Target goal_13.6%__





CORE 2007 data:  21%



Been sexually taken advantage of:





Baseline_12.6%___





Target goal__7.6%__





CORE 2007 data:  15%

GOAL:  Decrease the positive expectancies students have of alcohol consumption by 5% for each positive expectancy.



Data collection:  Do you believe that alcohol has the following effects:




Enhances Social Activity:





Baseline___86%_





Target goal__81%__





CORE 2007 data:  88%



Facilitates Male bonding





Baseline____72.6%__________





Target goal__67.6%__________





CORE 2007 data:  75%



Facilitates female bonding





Baseline____59.1%__________





Target goal____54.1%________





CORE 2007 data:  69%



Makes women sexier





Baseline____43.9%______





Target goal___38.9%______





CORE 2007 data:  43
Facilitates connection with peers





Baseline_____69.5%______





Target goal___64.5%______





CORE 2007 data:  78%________

Facilitates sexual opportunities





Baseline_____67.5%______





Target goal___62.5%______





CORE 2007 data:  66%

GOAL:  Decrease the acceptance of other individuals’ drinking by 5%



Survey question:  How do you think your close friends feel (or would feel) about you…




Responses:  Don’t Disapprove, Disapprove, Strongly Disapprove




Evaluation:  % that disapprove or strongly disapprove



Having five or more drinks in one sitting





Baseline____45.8______





Target goal____50.8____





CORE 2007 data:  30%
XI.  Rec Sports Alcohol Survey Assessment

Baseline Survey:  May 2005

Assessment Survey:  January 2007
Pretest and Posttest

A modified version of the Core Alcohol and Drug Survey (Core Institute, Center for Alcohol & Drug Studies, Southern Illinois, Carbondale, IL) was used to determine pre and post program changes in overall drinking habits of the population of intramural and sport club participants at The Ohio State University.  The pre and posttest was forwarded to sport club presidents and intramural captains who were instructed to forward it to their team members.  The pretest was administered four months prior to the start of the program and the posttest was administered a month following the completion of the program.  The pretest incorporated a paper-pencil survey while the posttest was administered electronically.

Table  .  During the past 30 days the number of days that participant drank alcohol.

	
	Pretest
	Posttest
	% >

(Mean)

	
	Mean
	SD
	Mean
	SD
	

	Intramural & Sport Club Participants
	5.54
	5.32
	4.85
	4.23
	-12.45

	
	
	
	
	
	

	Intramurals 
	5.80
	4.76
	5.90
	4.47
	1.72

	     Gender  Male 
	5.98
	4.85
	6.45
	4.62
	7.86

	                    Female 
	3.47
	2.92
	4.37
	3.68
	25.94

	     Status    Freshman 
	3.53
	3.69
	4.79
	4.41
	35.69

	                    Sophomore 
	5.79
	6.66
	5.02
	4.01
	-13.30

	                    Junior 
	5.55
	3.39
	7.11
	4.78
	28.11

	                    Senior 
	7.38
	4.69
	6.70
	4.14
	-9.21

	
	
	
	
	
	

	Sport Clubs 
	5.27
	5.91
	4.51
	4.35
	-14.42

	     Gender  Male 
	5.79
	6.01
	5.51
	4.93
	-4.84

	                    Female 
	4.64
	5.88
	3.32
	3.17
	-28.45

	     Status    Freshman 
	5.03
	5.74
	3.47
	4.15
	-31.01

	                    Sophomore 
	3.78
	4.61
	3.76
	3.33
	-0.53

	                    Junior 
	4.94
	5.13
	5.56
	4.96
	12.55

	                    Senior 
	6.41
	6.50
	5.33
	4.14
	-16.85


Pretest: Intramurals n=192; Sport Clubs n=160  Postest: Intramurals n=201; Sport Clubs n=255

Overall, the number of days that intramural and sport club participants drank alcohol during the past 30 days decreased 12.45%.  However, it is observed that intramural participants drank 1.72% more after the program while sport club participants decreased the number of days that they drank in the last 30 days by 14.42%.  The only subgroups of intramural participants that decreased their number of drinking days were sophomores and seniors.  The only subgroup of sport club participants that did not decrease their drinking days was juniors.  The subgroup with the largest change in drinking days was female sport club participants who decreased their drinking days by 31.01%.  
Table  .  Average number of drinks consumed a week by participant.
	
	Pretest
	Posttest
	% >

(Mean)

	
	Mean
	SD
	Mean
	SD
	

	Intramural & Sport Club Participants 
	7.17
	8.49
	6.40
	8.07
	-10.74

	
	
	
	
	
	

	Intramurals
	8.27
	8.90
	8.43
	8.90
	1.93

	     Gender  Male 
	8.71
	9.11
	10.32
	9.56
	18.48

	                    Female 
	2.87
	3.50
	3.14
	2.89
	9.41

	     Status    Freshman 
	6.18
	8.67
	7.24
	7.77
	17.15

	                    Sophomore 
	11.15
	12.81
	7.13
	8.81
	-36.05

	                    Junior 
	8.87
	7.91
	11.75
	8.34
	32.47

	                    Senior 
	9.48
	7.99
	9.21
	10.40
	-2.85

	
	
	
	
	
	

	Sport Clubs
	5.86
	7.76
	5.34
	7.33
	-8.87

	     Gender  Male 
	5.35
	6.01
	7.48
	8.76
	39.81

	                    Female 
	6.66
	9.67
	2.74
	3.66
	-58.86

	     Status    Freshman 
	5.49
	4.42
	4.08
	6.59
	-25.68

	                    Sophomore 
	4.64
	9.36
	4.93
	6.09
	6.25

	                    Junior 
	7.52
	9.09
	8.04
	8.28
	6.91

	                    Senior 
	6.97
	9.27
	5.70
	8.98
	-18.22


Pretest: Intramurals n=191; Sport Clubs n=157  Postest: Intramurals n=203; Sport Clubs n=260
In total, the number of drinks consumed in a week by all participants in the program decreased 10.74%. As with the previous question, however, it was the sport club participants who had an actual decrease in their drinking behavior. Intramural participants actually increased their average number of drinks in a week by 1.93% The largest increase in drinking behavior belonged to male sport club members with a 39.81% increase, while the largest decrease in drinking behavior was female sport club members with a 58.86% decrease. Both genders raised their drinking behavior for the intramural participants.
Table  .  Number of times that participant had >5 drinks at a sitting during the past 2 weeks - Pretest

	
	Pretest

	
	 Intramurals  

& Sport Clubs
	       Intramurals
	Sport Clubs

	
	f
	%
	f
	%
	f
	%

	None
	147
	40.7
	69
	35.8
	77
	46.1

	Once
	80
	22.2
	45
	23.3
	35
	21.0

	3-5 times
	103
	28.5
	67
	34.7
	36
	21.6

	6-9 times
	23
	6.4
	10
	5.2
	13
	7.8

	>10 times
	6
	1.7
	1
	.5
	5
	3.0

	No response
	2
	.6
	1
	.5
	1
	.6

	Total
	361
	100
	193
	100
	167
	100


Table  .  Number of times that participant had >5 drinks at a sitting during the past 2 weeks - Posttest

	
	Posttest

	
	 Intramurals  

& Sport Clubs
	       Intramurals
	Sport Clubs

	
	f
	%
	f
	%
	f
	%

	None
	163
	45.4
	72
	35.5
	131
	50.4

	Once
	86
	24.0
	47
	23.2
	62
	23.8

	3-5 times
	96
	26.7
	73
	36.0
	60
	23.1

	6-9 times
	13
	3.6
	11
	5.4
	6
	2.3

	>10 times
	1
	.3
	0
	.0
	1
	.4

	No response
	
	
	
	
	
	

	Total
	359
	100%
	203
	100.0
	260
	100.0


According to the pretest data, sport club participants drink fewer times per week than intramurals. 46.1% of sport club participants do not participate in drinking as opposed to only 35.8%. 5.2% of Intramurals participants have 6-9 drinks per week as opposed to 7.8% of sport club participants. 3.0% of Sport Club participants have 10 or more drinks per week while only .5% of intramural participants.

Overall, when comparing intramurals with sport clubs, the RSPP program had a more profound effect on sport clubs members.  This is evident by the percent increase of participants who did not or once had five or more drinks at a sitting during the past two weeks (intramurals increased = -1.0%, sport clubs increased 7.1%).  Additionally, there was a decrease (8.7%) in the percent of sport club members who on six or more occasions had five or more drinks at a sitting during the past two weeks.  There was only a slight decrease (.3%) among intramural participants. 
Table   .  Extent that alcohol use changed within the last 12 months - Pretest
	
	Pretest

	
	 Intramurals & Sport Clubs
	Intramurals
	  Sport Clubs

	
	F
	%
	f
	%
	f
	%

	Increased
	55
	15.2
	28
	14.5
	27
	16.2

	About the same
	176
	48.8
	88
	45.6
	88
	52.7

	Decreased
	79
	21.9
	49
	25.4
	30
	18.0

	Have not used alcohol
	49
	13.6
	27
	14.0
	21
	12.6

	No response
	2
	.6
	1
	.5
	1
	.6

	Total
	361
	100
	193
	100
	166
	100


Table   .  Extent that alcohol use changed within the last 12 months - Posttest
	
	Posttest

	
	 Intramurals & Sport Clubs
	Intramurals
	  Sport Clubs

	
	F
	%
	f
	%
	f
	%

	Increased
	47
	13.1
	29
	14.3
	31
	11.9

	About the same
	152
	42.3
	96
	47.3
	104
	40.0

	Decreased
	112
	31.2
	58
	28.6
	86
	33.1

	Have not used alcohol
	48
	13.4
	20
	9.9
	39
	15.0

	No response
	0
	0
	
	
	
	

	Total
	359
	100
	203
	100.0
	260
	100.0


14.5% of intramurals have increased their alcohol intake, compared to higher rates in sport club participants. However, intramural participants also have higher levels of decreased drinking, 25.4% to 18.0%. Also, a higher percentage of intramural sports participants have not used alcohol at all in the past year (12 months).

Table  . Number of times that Male and Female Intramural and Sport Club Participants had >5 drinks at a sitting during the past 2 weeks.

	
	Pretest
	Posttest

	 
	Male
	Female
	Male
	Female

	
	f
	%
	F
	%
	f
	%
	f
	%

	None
	98
	36.2
	48
	57.1
	86
	38.1
	76
	58.0

	Once
	67
	24.7
	12
	14.3
	49
	21.7
	37
	28.2

	3-5 times
	83
	30.6
	18
	21.4
	80
	35.4
	16
	12.2

	6-9 times
	18
	6.6
	4
	4.8
	10
	4.4
	2
	1.5

	>10 times
	4
	1.5
	2
	32.4
	1
	.4
	0
	.0

	No response
	1
	.4
	1
	1.1
	
	
	
	

	Total
	271
	100.0
	85
	100.0
	226
	100.0
	131
	100.0


Overall, when comparing male and female intramural and sport club participants, the RSPP had a greater effect of females.  This is evident by the percent increase of participants who did not or once had five or more drinks at a sitting during the past two weeks (females increased = 14.8%, males increased = - 1.1).  

Table   .  Number of times that Intramural participant had >5 drinks at a sitting during the past 2 weeks (n=166)  PRETEST

	 
	Freshman
	Sophomore
	Junior
	Senior

	
	f
	%
	f
	%
	f
	%
	f
	%

	None
	16
	47.1
	15
	44.1
	9
	23.7
	13
	21.7

	Once
	9
	26.5
	2
	5.9
	11
	28.9
	17
	28.3

	3-5 times
	6
	17.6
	12
	35.3
	18
	47.4
	26
	43.3

	6-9 times
	3
	8.8
	3
	8.8
	0
	.0
	4
	6.7

	>10 times
	0
	.0
	1
	2.9
	0
	.0
	0
	.0

	No response
	0
	.0
	1
	2.9
	0
	.0
	0
	.0

	Total
	34
	100.0
	34
	100.0
	38
	100.0
	60
	100.0


Table   .  Number of times that Intramural participant had >5 drinks at a sitting during the past 2 weeks (n=182)  POSTTEST

	
	Freshman
	Sophomore
	Junior
	Senior

	
	f
	%
	f
	%
	f
	%
	f
	%

	None
	12
	41.4
	21
	39.6
	11
	19.6
	18
	40.9

	Once
	6
	20.7
	14
	26.4
	12
	21.4
	8
	18.2

	3-5 times
	10
	34.5
	16
	30.2
	28
	50.0
	15
	34.1

	6-9 times
	1
	3.4
	2
	3.8
	5
	8.9
	3
	6.8

	>10 times
	0
	0
	0
	0
	0
	0
	0
	0

	No response
	
	
	
	
	
	
	
	

	Total
	29
	100.0
	53
	100.0
	56
	100.0
	44
	100.0


In the categories describing intramural participants’ less frequent drinking, juniors appear to have done such activities more than both freshmen and sophomores, drinking five drinks in a sitting at least once 28.9% of the time, and at least three to five times 47.4% of the time. As the categories became more severe, however (the categories involving six  or more occurrences of having five or more drinks), the freshmen and sophomores appear to outdrink the juniors, as only sophomores have a representative with more then ten occasions of drinking more then five drinks in two weeks.
Table  .  Number of times that Sport Club participant had >5 drinks at a sitting during the past 2 weeks.  PRETEST

	 
	Freshman
	Sophomore
	Junior
	Senior

	
	f
	%
	f
	%
	f
	%
	f
	%

	None
	13
	35.1
	14
	60.9
	13
	39.4
	18
	45.0

	Once
	11
	29.7
	4
	17.4
	7
	21.2
	6
	15.0

	3-5 times
	11
	29.7
	2
	8.7
	8
	24.2
	11
	27.5

	6-9 times
	1
	2.7
	3
	13.0
	5
	15.2
	3
	7.5

	>10 times
	1
	2.7
	0
	.0
	0
	.0
	2
	5.0

	No response
	0
	.0
	0
	 .0
	0
	.0
	0
	.0

	Total
	37
	100.0
	23
	100.0
	33
	100.0
	40
	100.0


Table  .  Number of times that Sport Club participant had >5 drinks at a sitting during the past 2 weeks.  POSTTEST

	 
	Freshman
	Sophomore
	Junior
	Senior

	
	f
	%
	f
	%
	f
	%
	f
	%

	None
	29
	58.0
	34
	47.9
	18
	31.6
	29
	52.7

	Once
	10
	20.0
	18
	25.4
	18
	31.6
	12
	21.8

	3-5 times
	10
	20.0
	18
	25.4
	18
	31.6
	12
	21.8

	6-9 times
	1
	2.0
	1
	1.4
	2
	3.5
	2
	3.6

	>10 times
	0
	0
	0
	0
	1
	1.8
	0
	0

	No response
	
	
	
	 
	
	
	
	

	Total
	50
	100.0
	71
	100.0
	57
	100.0
	55
	100.0


Sport club participants have more traditionally expected numbers, with freshmen being the highest percentage drinkers (they have the lowest number of “none” responses, 35.1%). Over 60% of sophomores claim not to have had more than five drinks in a sitting in the last two weeks, whereas 59.4% of freshmen reported drinking five drinks between one and five times in the previous two weeks.
XII.  Dissemination of Information

INTERNAL:

A.  Weekly Word



-Weekly updates that go out to all Sport Club members at The Ohio State University.  Inclusion of alcohol risk-reduction messages and programming information 


B.  Coaches Training



-Conducted in November 2006 with all Sports club coaches.  The training covered alcohol expectations for coaches and their clubs, provided resources for referral, and offered question/answer period with these important gate-keepers.

EXTERNAL:


A.  NIRSA in the know-online publication



10/2006-published in on-line journal sent out to all NIRSA members

B. Higher Education Center for Alcohol and other Drug Abuse and Violence Prevention National Meeting



Presentation-10/06


C.  NIRSA national meeting



Presentation- Scheduled for April 2007


D.  CATALYST Summer ‘06



-Announcement of Model Program


E.  NASPA “Alcohol & Other Drug” list-serve



-Distributed resource and contact information to all members of the National Association of Student Personnel Administrators Alcohol & Other Drugs list-serve.
Web stats (January 06-December 06)


(Internal & External)


TOTAL VISITS:  6617



Mean visit:  4:50



DOWNLOADS:




Quarterly Reports:  

897




AOD session Schedules:  
1315




MSB Instructions:

1697

XIII.  Conclusion
In 15 months of implementation, the program staff was able to reach an estimated 28,000 students including over 12,000 attending an event, a workshop or a counseling session. The Healthy Bodies, Healthy Minds campaign was also able to impact the alcohol/other drug use among the population.  The program decreased binge drinking (5+ drinks once in the last two weeks) by 4.7% and frequent binge drinking (5+ drinks 3 + times in the last two weeks) by 6%.  The program also declares the following behavioral impacts: 

(2007 Rec Sports Alcohol Survey):

· Decreased the # of days that Sports Club participants drank in the last 30 days by 14.42 % from 5.27 to 4.51.
· Decreased the # of days that female Sports Club participants drank by 28.45% from 4.64 to 3.32
· Decreased the mean # of drinks consumed per week by intramural and sports club athletes by 10.74% from 7.17 to 6.40.
· Increased the % of intramural and sports club participants who have decreased their drinking in the last 12 months by 9.3%
The project director and the program staff suggest that the Healthy Bodies, Healthy Minds campaign has had an impact on the targeted population however further assessment is required to solidify the program as an effective intervention.  The Student Wellness Center at the Ohio State University will continue to implement and assess the program.  Updates will be available on the Student Wellness Center website.
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